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FEATURING: THE NATIONAL SAFETY FILM AWARDS 
PROJECTION QUIZ @ THE INDEX OF SPONSORED FILMS 
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...and here’s how one great company { 
| extends a welcome...and tells him i” 
: of its essential services to industry i 
| Goprrey L. Canor, INc., is one of the leading producers of carbon black — _F 


vital ingredient in tires, tubes, and hundreds of other rubber products; in 
paints, printing inks and plastics. Its plants are located chiefl¥ in ‘lexas, 
Oklahoma, New Mexico and Louisiana. It ships its blacks all over the world, 


Recently we produced a sound motion picture for Godfrey L. Cabot, Inc., 
entitled “Good Company.” In full color. Running time —26 minutes. 


We cordially invite you to see this picture.— As a demonstration of how a 
far-flung organization acquaints its employees with the important contri- 
butions it is making to the work of the world. — Also as indicative of how 
it wins them to a true appreciation of the work they do as individuals, and 
of the company they work for. Write today for a descriptive leaflet. 


CARAVEL FILMS 


INCORPORATED 


Detroit, 1336 Book Bidg., Tel. Woodward 1-6617 . New York, 730 Fifth Avenue, Tel. Circle 7-6110 
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MINUTES ON 


APPLAUSE 


for the sensational new 


COLUMBIA 


LONG PLAYING MICROGROOVE 


TRANSCRIPTIONS 


Investigate all the advantages of these great new Co- 
lumbio LP Transcription Records before you undertake 
any slide film program! 


For quality, convenience, substantial savings—share the 
“4 experience of The Rexall Drug Company, General Elec- 

tric Supply Corporation, Studebeker Corporation, and 
other satisfied Columbia clients. You'll get our justly fa- 
mous prompt service and delivery, too! 


CALL ON US FOR ALL THE INTERESTING DETAILS 
Phone, Wire, Write 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS, Inc. OF 
Aerts ond fom US Pet OF. Merces 
New York: 799 Seventh Avenve, Circle 5-7300 
Les Angeles: 6723 Alden Drive, BRedshew 2-541! 
Chicage Wrigley Building, 410 Michigen Ave., WHitehall 6000 


BUSINESS 


SCREEN MAGAZINE 
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SAVINGS! 


Are you sure youre planting deep enough? 


@ You can be sure your company messages will take root and grow if you 
plant them the modern way —with movies! 


And you can be doubly sure your employee relations films, training films and movies 
of your product in use will yield better results if they're shown with Filmosound. 


Because Filmosound'’s built to give you most hours of brilliant, trouble-free 
projection at really low cost! Write today for “Movies Go to Work,” free 
booklet on how to use movies in your business. 


VOLUME 


Single-Case Filmeseund. 
Weighs only 35% pounds— 
easy to carry. 16mm sound or 
silent film. Full, natural 
sound. Six-inch built-in 
speaker, $399.50. Larger, sep- 
arate speakers if desired. 


Academy Filmesound for larg- 
er audiences. Available with 
8 inch, 12 inch or power 
speaker in separate case. With 
eight-inch speaker, $474.50. 


Guaranteed for life. During 
life of the product, any de- 
fects in workmanship or ma- 
terials will be remedied free 
(except transportation). 


You buy for a lifetime when you buy 


Bell & Howell 


7108 McCormick Road, Chicago 45 
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S.V.E. “INSTRUCTOR” 300 
For Quick and Easy Projection 
of 2” x 2” Slides, Single and 
Double-frame Filmstrips 


Past “Puch ia Style” Threading 


@ Ouwick Changeover to 2° « 2° Slides 
Vastly Adjusted Aperture 


@ Newest of SVE Tri-Purpose projectors tak 
ing single and double-frame tilmetrips and 2” « 
2” slides. Threads in quick “push-in-stvle” or in 
conventional manner. Film advances smoothly 

either forward or backward with no 
danger of scratching or tearing hlm 
Sermi-automatic slide changer covers Bantam 
jrame as well as 35 mm. double-frame slides in 
2” « 2° mounts. Changeover to filmetrips i 
quick and easy. New adjustable aperture gives 
: any size frame from singleframe to double 
frame, with intermediate position for 1 x 1” 
square framing 

The optical system is of completely new design 


with all elements coated. Price complete with 5” 
SVE Woecoted Anastigmat lens and two-tone lift 


off case, $90 


The New 

isual Handbook 
Oth bdition 

Revised — Ealarged , 


Here prectica! guide to 
the selection and use of audio 


views! training materiale by 
Elleworth ©. Dent, lt has been designed for those whe 


need bret, general information concerning audio vieual 


materiale and their sources | seful for schools, churches 


industrial and other organisations, this book will prove 


helpful in organising an audio visual program in mak 


ing existing programe more effective, 224 pages, cloth 
hound, postpaid, 61.50 


WT rite for copy of projector folder B 100 and Hand. 
hook folder 4-49. Address request te Dept. 7 


in the Recent News of Business Films 


To inform the small business man oh open 
tunities for participating equitably im the 
European Recovery Program, to help him help 
himaeclf to get more of existing Marshall Plan 
business through export and purchase infor 
mation on the span, the operation 
\clinistration has recently released the 15 
minute motion picture F.C 4, Means Business! 
(Wikling Picture Productions, Inc.) Prints 
are available to business groups through held 
othces of the US, Department of Commerce 
Initial showings of the him at E.C.A spon 
sored regional meetings are designed to recruit 
informal Field Couns lors tor local ceorrerepuaree 
ties from bankers, chambers of commerce oth 
cial, manulacturers associations, « xport lubs, 
utilities, trade associations, and similar groups 
of a business service nature, Purpose of the 
Field Counseling Program is to provide the 
small business man who may be interested in 
doing business under the Marshall Plan with 
practical, personalized consultation in his own 
comimnunity 
Techmical aid in the form of thirteen indus 
trial hims has been sent to Europe by the 
E.C.A. A master positive of the following titles 
was shipped to the Information Division in 
Parts for dupheation and translation into the 
several languages of the Marshall Plan coun 
tries! «Uses and Abuses of the Twist Dull 
(Cleveland Twist Drill Company) ; Right Ma 
terml in the Right Place and The World's 
Largest Plate Mul (Luken Steel); four from 
Torch Welding, Resistance Welding 
tre Welding, and How To Braw Aluminum 
Ihe Casting (New Jersey Zinc Company) 
Modern Coal Mining (Goodyear Tire & Rub 
ber Company); Save Those Tools (Interna 
tional Harvester); ddvantages of AC Weld 
ing. Commutation of DC Machines, and RI 
Induction Heating, all trom Westinghous 
and Manulacturing Corporation 
Intended to help increase production, th 
films were acquired in cooperation with the 
National Management Council of New York 


® Pensions are one of the major problems 
lacing industrial management today. Employ 
ees, almost without Xception, want them, and 
most recent difhculties between management 
am! labor have been on this subject — shall we 
have pensions? — how much and what kind 

That demands tor adequate pensions will 
certainly not lesen un the mext few vears is a 
pretty safe bet. That labor-management seul 


ments will more and mare luck pension 
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agreements is an almost equally sale conclu 
sion at this time 

Management's problem is to satisfy this 
demand without incurring obligations which 
might some day wreck not only individual 
companies but the whole national economy. 
$100 per month at 65° is an casy phrase for 
organized labor to use, it doesn't sound like 
too much to a worker considering the size and 
worth of his company. Yet $100 per month at 
6) on a nomcontributory basis is almost the 
equivalent of doubling the amount of capital 
necessary to provide work for just one man. 

So, during the coming months i will be 
more and more necessary for management to 
explain its side of the problem and point out 
the fallacies of the easily used phrase “$100 
per month at 65" 

Although this is a problem for all industry 
in general, it is a separate problem for each 
company depending on the number and 
average age of its employees. It world well 
behoove management to redoubl efforts 
to present the facts of the case mi only to 
employees but to the general public as well 
Labor management disagreements are no long 
er private Lamily tussles between stockholders 
and workers, but national problems affecting 
evervone 

Once the pattern on pensions ts set mn the 
public consciousness, individual companics 
will find it difheult or impossible to propose 
any other solution than the established one. 

Telling the overall effect of non-contribu 
tory pensions on the national economy to 
workers is difheult. The subject is dry, un 
dramatic bookkeeping on a large scale. But it 
must be done, and done skillfully. Many man 
agement ofhcials are planning integrated edu 
cation programs on pensions, now, in which 
hims take a leading part. They feel that no 
and all of an 
ulea — as dramatically, or successfully as a 


other medium can sell an idea 


motion picture 

These films can fall into several categories 
(1!) selling a contributory pension program 
hard, and now, as a means of setting a patiern 
for handling pension demands (see the Ethyl 
story, this issue), (2) pointing out the effect 
ot indiscriminate pension plans on the na 
tional economy, and (3) selling the idea that a 
good part of a man’s security must inevitably 
depend on his own planning and resources. 
Explaining some of the reasons against exorbi 
tant pension plans is a difhcult matter requir 
ing delicate treatment, but films excel at just 
this job. Some of them are now doing yeoman 
service on the pension problem, and we expect 
to see many others in the coming months 


* Serious literature of the film is wot exten 
sive, particularly in the United States; distin 
zuished and critical reflections on the motion 
picture do not appear with the frequency of 
historical novels Anticipatory, therefore, for 
(Cc ED ON PAGE PIGHT) 
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CHICAGO* 


1345 Argyle Screet 


HOLLYWOO 
5981 Venice Blvd. 


YORK 
385 Madison Ave. 
VERY YEAR 7,000 teen-age boys and girls are killed 
in automobile accidents and 300,000 are injured. In an ‘ DETROIT* ; 
attempt to mitigate this tragic carelessness, Lumbermens 3 i 
Mutual Casualry Company commissioned Wilding to write 
CLEVELAND] |i 
and produce a dramatic motion picture likely to impress 310 Swetland Bldg. : 
our youngsters with the bitter penalties of heedless motoring, 4 : 


Premiered in Palm Springs, California, last winter, this 


Wilding production, entitled “Last Date,” was recently given 


ST, LOUTS 
4053 Lindell Blvd. 


the annual award of the National Committee on Films for 


Safety as 1949's best non-theatrical picture on prevention 


of traffic accidents. 


CINCINNATI 
Enquirer Bldg. 


*Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES «+ SLIDEFILMS « TELEVISION FILMS 
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Every executive respon. 
wible for the of sales, edu- 
cational recreational film pro- 
graeme will Bad valuable informa- 
tron in thee rnteresting brochure, 
which 


@ tells you exactly whet 
type of screen will bes 
sult your needs. 


@ gives yeu @ simple 
formule for proper plece- 
ment ef prejecter and 
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The facts presented 

in this brochure are based on the 
Da-Lite Sereen Company's 41 years of 
experience in making the most widely 
used line of projection screens, There 
ie Da-Lite model to every re- 
quirement in all price ranges, All are 
quality-controlled and fully guaran. 
teed, Mail coupon below for your free 
copy of “Planning for Effective Pro- 
jevtion.” 


MAIL COUPON NOW! 


COMPANY. 

free copy of De Lite Brochure. 
for Killer tive 


Some 
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of Audio-Visual Communications 
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the Month 
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1. A.V. A. Elects at Annual Meeting 28 
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(Annual Review of Sponsored Films Which 
Have Been Reported in Business Screen) 


Their Sales Training Gets Results 82 
(Sues, Young & Brown Tell Visual Story) 


Washington Visual News Letter 33 
(Capttol Comment by Roberta Cook) 
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Men Who Make Pictures AD 


Pros: Tar Nationat Diercrory 
or Eoucarion Deraters 


Office of the Publisher 
S12 Norte Dearsoen Cocaco 10, Int. 
©. H. Coelln, Editor & Publisher 
William Ball, 4r¢ Director 
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Unlimited 


Te of l6mm sound projec. 


tors and other audio-visual pro. 
jection equipment to untold thou- 
sands of new users each month of the 
vear has amassed a mighty audience 
for sponsored films among all types of 
consumers in both rural and urban 
America. The steadily climbing hg- 
ures of commercial distributors serv- 
ing these self-equipped audiences fur- 
ther confirms this vast audience 
More than 40,000 bookings were 
reported last month by Modern Talk 
ing Picture Service, Inc. through its 26 
regional film exchanges. Each book 
ing is likely to produce two or more 
showings so the actual number of 
audiences is much greater. Most 
important of all, the wend is toward 
more adult audiences and the note 
worthy development by this company 
of industrial employee audiences is 
now reaching into more than 1,000 
sizeable U. S. factories each week. 
Good films, getting ever better as 
recent national awards have indicated, 
are the key to these audiences. The 
primary responsibility belongs to that 
group of experienced business film 
producers who have proven capable 
of the kind of pictures men, women, 
and young people want to see. The 
subject matter offered by sponsors is 
the final word: for their ticket of ad 
mission to these audiences is to pro- 
vide useful and interesting themes. 


ARE YOU THE MAN? 
WE ARE SEEKING the services of 4 


hard-hitting salesmen who have earned 
$12-15,000 per year through contacting 
and selling top executives sales training 
him programs. 

If you feel you can qualify by virtue of 
a proven sales record, write fully: Age, 
earnings since ‘46 and last 10 yrs. connec 
tioms explaining what you sold and to 
whom. All information will be held 
strictly confidential. All our employees 
know of this ad 
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“‘Our Revere Tape Recorder 
proved a wise investment’’ 


Economical price, thrifty operation...an invaluable teaching aid. 


Many leading educators praise 
Revere as the ideal recorder for class- 
room use. So simple, even a youngster 
can prepare it for operation in a 
matter of seconds. And it saves ex- 
penses by giving a full hour’s record- 
ing on one reel of re-usable tape. 
Teachers like it for the excellence of 
its high fidelity sound reproduction, 
and pupils respond to it with gratify- 
ing results. Moreover, Revere’s price is 
well below those of other recorders of 
comparable quality. See your Revere 
dealer, or write and we will arrange 
a free demonstration. 


REVERE CAMERA COMPANY - CHICAGO 16 


Old recordings evtome!- 
ere mode. Ne danger 
of dowbie exposure! 


ZG; agnelic 


$15950 


Show 16mm educational films at their best with 
Revere SOUND MOVIE PROJECTOR 


Gives you bright, clear screen images and finest ‘““Theatre- 
Tone” sound. Shows silent movies, too. Even youngsters 
can set it up and operate it easily. Slip-over carrying case 
holds accessories, doubles as speaker to make 

single unit weighing only 33 Ibs. Many $7995° 
outstanding features. Priced amazingly low. Consite 


NUMBER 2 + VOLUME Iti + 1950 


4 
| 
i 
: | r | KE 
| 
~ 
| 
: 
4 Fest forwerd and rewind | 
Hime in moving 
scissors ond Scotch Tape! 
x Neo tape is ever wasted. 
| } 
« > . 
9 \ Nat fe 
- 
| 
1 
7 
{ 


1225 Viewer 


SLIDE 
VIEWER 
Versatile, 
(eclediag Bentem) 
sides 


eslerged with cally 
polished lens Avtometic 
for various sites, On-0f 
6 feet cord All sheet wrintle 


Mee hered 


1100 te 


ven 


1129 te 


3.05 
7%" 
008 


meny Ready Mounts 


eet, 
ere with 
fer 


SLIDE BINDERS 


Py 


ore 


Gey be over ever 


fer 
Me over 17% 


120 te 


TRENDS 


(corns 


in the NEWS 


reonm race Pert 


evervone imterested in the medium are two 


te forthcoming within the next year 


predicuvely authoritative, which will 
Scheduled for publication mm the early win 
ter by The New American Library, publishers 
ol the highly regarded Mentor series, is a book 
Iris Barry, Director of the Museum of Mod 
erm Art File Library, New York 


in cooperation with the Museum, it 


lo be issued 
will be a 
comprehensive study of the theatrical and non 
theatrical film, foreign and domestic, in pros 
pect and retrospect 


Miss Harry 
ship and shill 


widely known for the s«holar 
with which the Museum's vam 
collection of films has been assembled and ex 
hituted, has greatly advanced the him of tact 

mx only in general by a comsistent effort to 
preserve and restore to view the maximum of 
nomhetion hlms, but particular on mor 
than one occasion 


\ Focat Centex oF Documentary Fitms 


The Film Library pioneered in drawing at 
tention to the documentary when, in 1956, 
sponsored the first showing of the Government 
made The Plow that Broke the Plains. In 
1937.58, Paul Rotha, the eminent British film 
director and historian, spent five months at 
the Film Library where he lectured and con 
ferred with educational authorities and film 
praducers in an effort to encourage the con 
sistent and planned production of fact films in 
this country. The representative selection of 


British films which Mr. Rotha 
which had been industrially 


brought with 
him, most of 
sponsored by English business enterprises (¢.2., 
the Seng of Ceylon by the Tea Propaganda 
Board), thus received their first showing here 
uml are consulered to have played an im 
portant part in creating an audience for the 
American documentary and fact film 

In 1945, Miss Barry assermbled and exhibited 
the month showing of diverse, though typi 
cal, wartime non-theatrical hims, which nearly 
100,000 people attended, and for which she 


the City Club of New York 


was credited by 


SLIDEFILMS 


are being made... 
to sell, train or teach. 


Vogve-Wright Studios 
237 EAST ONTARIO STREET 
CHICAGO 11, ILLINOIS 


with making an “exceptional contmbution to 
the life of New York City” 

In 1949, Miss Barry was made 
ol the Legion of Honor by the French Gov 
French 


a Chevalier 


ernment for unusual s to the 
cinema, one of the few awards ever made to 
a person for cinamatographe reasons 

The thought is inescapable of the unpetus 
amd interest which would accrue to the indus 
trially sponsored film were a program similar 
to the wartime assemblage to be fostered by so 
objective an exhibit Comparative study is 
never amiss, and for this Government-ridden 
a Viewing of the 


at least business spon 


sored film ts comparable to looking for the 
proverbial needle and superfluous to add, 


well-made hims create understanding 
Wetts Witt ScAN the 


@ comcblusive 
findings of William H. Wells, who is making 
on enviable survey of “the future of the docu 


sccomd book will be the 


mentary film in the United States, Canada, 
under a grant, eflective 
January first, Rockeleller Founda 


tion, Mr. Wells was formerly chief of the film 


Britain, and France 
from the 


sections of the United Nations and United 
Nations Relief and Rehabilitation Administra 
tion: Chief of the Media Division of the Office 
al Price 
New York book-advertising firm of Denhard, 
Pieitier, and Wells, Ine 

To be concluded by September first, the 


Administration, and 4 partner in the 


S-month survey will not be a study of the situa 
tion as it exists today im the held, but of how 
the documentary film will develop and what 
influence there will be upon its course in the 


Wells 


hopes to get an answer, in view of the lack of 


luture One question to which Mr 


opportunities for training, is “Who its going 
to make documentary films in the future and 
where will they come from 

In addition to producers and experts in New 
York, Ottawa, and Washington, he has visited 
Film 


Service at Athens, Georgia, one of the newer 


the Southern Educational Production 


of interesting developments; industry people 


im Hollywood and non-the itrical people int 


the environs; the American Library Associa 
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story of 
the 


American enterprise to tell 


“From the Best of the Old, 


been doing 
business under the same brand 
designed by 
Charles Leonard in 1881...the 


name for over fifty years, 
of the new 1950 Leonard line. 


Produced in color, 
with animation. 


When a firm hes 

they have o great 

Comes the Best of the New” 
dramatizes this story of the 
Leonard refrigerator 

history and growth of modern 


first 


or 
* 
eee?” LD 
OF THE OLD 
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BRINGS OUT THE 
THRULL 


iw YOUR FiLms! 


4401 W. North Avenue 


ASSIGNMENTS 


production 


WANT FILM 
@ 
ments are wanted by a him pro 


migh 


ducer in Angola who can cover 


any cinematographic work in Bel 


gian Congo, 
que, and Portugese West 


Producoes 


Chicago 39, Illinois 


Angol 


ANTONIO 


a, Mozambi 


A\lrica 
SOUSA 


Caixa Postal No. 190. Nova Lisboa 


Angola 


Portuges 


West 


Information File on Business Films 

In Massachusetts Nears Completion 
@ The master fle of information 
industrial and 
business films in Massachusetts is 


om all available 


nearing completion, the Massa 
Industrial Audio Visual 
Asexiation, compilers of the hie, 
have announced 

Compilation of this valuable 
hile was begun by the association 


chusetts 


several months ago as its chief 
project of this year. The 
M.LA.V.A. project is receiving the 
asistance of the Awociated Indus 
tries of Massachusetts 

The association plans to discuss 
distribution at its April meeting, 
while in May it will comduct the 
First Annual Greater Boston Film 
Festival, an all-day program of top 
quality l6mm hims many of which 
will be shown at various places 
simultaneous! 

M.LA.V.A. president is Edward 
W. Palmer of the New England 
Ielephone and Telegraph Co. 


Kodak Reports Higher ‘49 Sales 
@ Eastman Company has 
reported total sales in 149 were 
at a high level, about 414 per cent 
below the company's peak year, 
1948 
were about three per cent below 

Several majn steps taken by Ko 
dak to meet changing markets and 


Net earnings for the vear 


to promote as stable employment 
as possible have been announced, 
These were the introduction of 
new or better products in all ma 
jor lines, increasing of advertising, 
improving of research facilities, 


Compco Adds to Chicago Factory 
@ In order to increase plant pro- 
duction, Compco Corporation in 
Chicago has added 35,000 square 
feet of manufacturing space to its 
present operation. The new space 
is next to Compco'’s present loca 
tion at 2221 West St. Paul Avenue. 


Max Fleischer Talks 
to Dayton Kiwanis 
@ Max 
staff televisual spec 
ialist and director of 


animated cartoons for 
the Jam Hanpy On 
GANIZATION was guest 
speaker at the April 4 
dinner meeting of the 
Oakwood Kiwanis 
Club, Davton, Ohio 

Mr. Fleischer, a 
pioncer in animation 
who is also an inven 
tor, artist, and au 
thor, spoke on tele 
vision. He is on the 
staff of the TV Work 
New York 


shop 


BUSINESS 


George L. McKenna Joins R.C.A. 
Engineering Products Department 
@ Groncr L. McKenna was re- 
cently appointed as assistant to W. 
W. Watts, vice president in charge 
of the R.C_A. Encinerainc Prop. 

Prior to his appointment, Mr. 
McKenna was manager of the in- 
dustrial products section of the 
Engineering Products Department. 
He has been with R.C.A. since 
1945. 


Robert G. Smith Named Seles Mgr. 
Of Three Dimension Company 


@ Rosear G. has been 
named sales manager of Tunes 
Dimension Company, manufac. 


turers of photographic equipment 
in Chicago. Smith was formerly 
a retail manager for the Genera 
Camera Company, Chicago. He 
acquired photo. 
graphic during the 
service in the Armed Forces. 
DeVry Kalman Spelletich 
District Mgr. in Midwest 

@ DeVey Corporation has an 
nounced the appointment of Kat- 
MAN Sretiterion as district sales 
manager for lowa, Minnesota and 
With many vears of 


considerable 
experience 


Wisconsin 
experience in the motion picture 
equipment field, Mr Spelletich 
comes to DeVry from the Victor 
ANIMATOGRAPH CORPORATION, 


Represents RCA Custom Records 
@ B. Tananey has 
been appointed sales representa- 
tive specializing in slide film re- 
cordings for RCA Victor's Custom 
Record Sales Division. 


Knute Peterson Made Production 
Manager of Radiant Mfg. Corp. 
@ Knute Pererson, formerly gen- 
eral production manager of the 
Beit anp Howeit Company, has 
joined the RADIANT MANUFACTUR 
ING CORPORATION as production 
manager. 


MOTION PICTURES 
are being made... 
to inspire, motivate 
and mold opinions. 


Vogue-Wright Studios 
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SELLING JOB AGAINST COMPETITION 
featuring 


There is a real need today for down-to-earth, practical sound-slide- 
films for training salesmen. Many men have never had the experience 
of selling against competition. Others have forgowen how to “get 
in there and bleed all over the carpet.” As Fortune said in a recent 


article: ", .. the most serious shortage is the shortage of creative 
salesmanship.” 


How Dick Borden Can Help Your Salesmen 


Most executives know Dick Borden. Either they have heard him 
speak or have seen the famous Borden and Busse sales films so popular 
before the war. Now Dartnell and Borden have joined forces to 
produce six new sound-slidefilms for use in your sales training pro- 
gram, at your sales meeting or convention. They are hard-hitting, 
realistic, and powerful—keyed to today's conditions, not prewar. 


More Than Six Hundred Companies Have Subscribed! 


Released only eleven weeks ago, more than six hundred companies 
are using the new Dartnell-Borden films to raise the sights of their 
salesmen and get over to them the kind of creative, aggressive 
selling techniques they need to win orders against stiffening 
competition. 


A Complete Packaged Kit — Ready for Use. 
The complete Dartnell-Borden “SELLING AGAINST RESIST- 


ANCE" sales training kit comes ready for immediate use. It includes 
six fifteen minute sound-slidefilms and recordings plus a compre- 
hensive Meeting Guide with suggestions for tying the films in with 
your product or business. The films can be shown on any regular 
sound-slidefilm projector such as the Operadio, Illustravox, or 
Soundview. The subscription price for the complete set is $225.00. 


Write or Wire Today for Full Details and Script Ovtlines 


THE DARTNELL CORPORATION 


4658 Ravenswood Avenue + _Chicago 40, Illinois 
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LEADER in slide film recording 
...because RCA VICTOR 


is convinced 


should 


sound as good 
as it looks! 


Your slide film recording requires the same expert care as the 
film itself. RCA Victor —through its 50 years of research and 
experience in the reproduction of sound and the latest 

electronic techniques—gives you a thoroughly engineered 
record and complete, efficient service in... 


RECORDING 


PROCESSING PRESSING 


% The most modern sound-reproducing equipment and facilities... 
latest developments in automatic frame-progression recording. : 


* Engineers, specializing in slide film recording, assure the best 
presentation of your slide film story. 


*% Pure Vinylite plastic records—both standard and microgroove— 
packaged in special slide film shipping cartons when desired. 


*® An extensive music library service. 


*% Careful handling and prompt delivery. 


Contact an RCA Victor Custom Record CHICAGO: 445 North Lake Shore Drive HOLLYWOOD: 1016 North Sycamore Avenve 
Sales Studio, Dept. 3E: Chicago II, Illinois Hollywood 38, California 


Whitehall 4-2900 Hillside 5i71 
NEW YORK: 120 East 23rd Street 
New York 10, New York 
MUrray Hill 9-0500 Cc sto 


ty Radio Corporation of America 


recor RCA Victor Division 


sales 


Write for our Custom Record Brochure today! 
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AURICON “Cane-Vorce” CAMERA 


100 FT. Sound-On-Film .. 


AURICON BLIMP (Seung Pract {actesare 
for Cine Special 16mm Camera $354@ 


AURICON Synchronous Motor Drive 


tor EK. Cine Special 16mm Camera $145 


“WURICON-PRO” CAMERA 
200 FT. 16mm Sound-On-Film . . $119]9° 


“WURICON 1200° CAMERA 
1200 FT. 16mm Sound for 33 minutes 
Continuous Recording $2860% 


MODULITE Sound-On-Fim Recording 
GALVANOMETER 

Variable Area or Variable Density $4500 


AURICON Sound-On-Film Recording Cameras provide ideal working tools 


for 16mm Talking Pictures of all kinds, from Spot Newsreels and Sidewalk 


interviews to Major Studio Productions. Free Catalog fully describes this 


Auricon Equipment in detail, plus 


Double-System’’ Recorder, Dual 


Phono-Turntable. and other Sound-On-Film Equipment. Sold on a 30 day 


money-back approval basis. Write for free Catalog 


GUARANITELO ONE 


Inc. 


7381 


A 


N N TILM RI MRDING 


Beverly Bivd., Los Angeles 36, Calif. 


UIPMENT SINCE 193 


CAMERA EYE 


FILMS & EVENTS IN THE NEWS 
SMPTE Convention April 24-28 

To Emphasize Film Role in TV 

@ lure oF Motion Pr 
AND 
formerly known as the Society of 
Motion 
hold their sixty sixth semi-annual 
convention at the Drake Hotel in 
Chicago on April 24 to 28. This 
will be the society's first conven 


Picture Engineers, will 


and by-laws 
were changed to include television 
engineers 


its 


Broadening the membership be 
came necewary with the mcreasing 
role of films in television through 
both theatre and film program 
ming for home television 

Convention vice-president Wil 
liam ¢ 
feature 


Kunsmann states that the 
event of the week-long 
meeting will be a comprehensive 
syinposium on television program 
production. This will 
cover the extensive use of motion 
picture production techniques in 
television studios, variations of 
these techniques required by tele 
vision and other aspects 

Other discussions planned in 
clude such subjects as highspeed 
high intensity 
Van Niman of 


who is in charge of the 


photography and 
projection, R. I 

Chicago 
papers program, has received com 
mitments and abstracts from many 
authorities in the held and an ex 
ceptionally informative technical 
program at the convention can be 
expected. Those planning to at 
tend may look forward to detailed 
analyses and demonstrations of the 
latest developments in film meth 
ods and equipment 

National Audio-Visual Convention 

to be Held in Chicago July 30 


@ The 1950 National Audio 
Visual Convention and Trade 
Show sponsored by 
the National Aucto 
Visual Association 


and held m conjunc 
tion with the national 
mectings of commu 
nity and educational 
him groups during 
the period July 30 to 


August 2 will be held 


at Chicagos Hotel 
Sherman 

Convention chan 
man is Roa Birch, 


president of Milwau 
kee's Photoart Visual 
Service, Her conven 
thon Committee in 
clades Vince McGuire 


as vice chairman 


BUSINESS 


Edwards Memorial Fund |s Planned 
@ A memorial service for the late 
Kensern R. Eowanrns, adviser on 
nomtheatrical films for the East 
man Kodak Company, was held 
om February 24th at the Riverside 
Church in New York. 

Edgar Dale of Ohio State Uni 
versity and Julien Bryan of the 
International Film Foundation 
briefly to Mr. Edwards’ 
many old friends who had gath 
ered to pay him honor. 

\ permanent memorial is being 
planned by the Kenneth R, Ed 
wards Memorial Committee under 
John Flory of Flory Films, Chair 
Communications regarding 
the permanent memorial may be 
addressed to Mr. Flory at 305 East 
7ist Sereet, New York 


spoke 


man 


. . 
Television Sets Exceed 4,374,000 
@ Teclevision sets in homes across 
the nation totalled 4,374,000 on 
February |, Hugh M. Beville, Jr., 
N.B.C. director of plans and re 
search, announced recently, This 
is an increase of over 400,000 since 
January | when sets had reached a 
total close to four million, 
January is the fourth consecu 
tive month im which TV set sales 
have added up to more than 
100,000 annual after 
Chirstmas lag that has occurred 
regularly in the past has this year 
failed to make itself shown. 
@ The city of Memphis, Tennes 
see, poined the Bell System's ex 
panding television networks on 
March |. Inclusion of Memphis 
makes it the southernmost point 


and the 


vet reached by network television 

By the end of the year, it is 
planned to have network service 
avatlabl forty cities—as 
far north as Minneapolis, Minne 


im over 


sota, as far south as Jacksonville, 
Florida, and as far west as Omaha. 
Nebraska. The network will then 
cover some 15,000 channel miles 


TELEVISION SHORTS 


are being made.. 
to advertise and 
sell products. 


Vogue-Wright Studios 


OF 


237 EAST ONTARIO STREET 
CHICAGO 11, ILLINOIS 
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J.u. CASE USES FILMS 


for public relations for safety education 


for dealer training for product promotion 


A constant film user for almost 30 years, J. |. Case Company, leading farm 
machinery manufacturer, has benefited from their carefully planned and 
progressive film program. Their experience continues to prove that the visual 


medium is a powerful tool for presenting a wide range of subjects accurately, 
effectively and economically. 


ATLAS FILM CORPORATION is proud of the fact that this industrial leader 
‘depends upon the skilled and experienced Atlas staff for top-quality films. For 
the production of films to meet YOUR company’s needs also, the modern facili- 
ties of Atlas are available. Write or call us today about your specific objective. 


creators and producers of motion pictures, slidefilms, and television commercials 
1111 SOUTH BOULEVARD CAK PARK, ILLINOIS 
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FEATURES 


OF THE 


MAURER 
16 MM. CAMERA 


The Maurer 16 mm. camera is the anawer to your 
exacting TV production requirements. Designed 
for professional use, it produces 


spect fically 
steadier, sharper and more accurately composed 
pictures under all conditions. Ease of operation, 
combined with many other unique features make 
the Maurer Professional tops in performance 


and dependability. 


The 16 mm. Camera Designed 
Specifically for Professional Use! 


For detaila on these and other exclusive 


Maurer features, Write 


J. A. Maurer. inc. 


Street, Long Island City 1, N.Y. 
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These are not our words .. . they are the words of present 


users of the Sleeping Giant Series of Aggressive Selling films. 


This program consists of eight 35mm sound slidefilms, each 
packed with selling HOWS. Each is designed to help your sales- 
men, new and old, overcome the terrific resistance now in evi- 
dence in TODAY'S buyers’ market. Sales meeting material is 


1. “The Sleeping Giant’’ — American 
Salesmanship 


2. “By-Passing Sales Resistance"’ 
3. ‘The Attitude That Gets Business"’ 
4. ‘‘What Do You Sell?” 


... ITS IMPOSSIBLE TO PUT THE 
AGGRESSIVE SELLING FILM 
TO WORK WITHOUT INCREASING SALES’ 


furnished for use with each film, Likewise follow-up letters to 
be sent into your salesmen’s homes. You will have training 
dynamite for a minimum of 21 consecutive sales meetings. The 


program is permanent too . . . can be and should be used in- 
definitely for new men you hire. 


The investment? “Peanuts” say our users! Here are the titles: 


5. “Are Prospects Really Different?” 
6. “Pride in Price” 

7. “Human Relations in Selling” 

8. “Close Isn't Closed” 


DuPont Kalamazoo Stove Co. 
Aluminum Co. of America Kraft Cheese Co. 


Westinghouse Towmotor Corp. 
General Electric Co. Sun Electric Co. 
Timken Roller Bearing Richfield Oil Co. 
B. F. Goodrich Chemical Co. McQuay-Norris 
National Brewing New England Life Ins. Co. 
Tidewater Associated Oil Co. DeSoto Div. of Chrysler 


These Firms and Hundreds More Can't ALL Be Wrong... 


We could put other testimonials in this space too but so doing wouldn't increase 
your sales and profits — however starting to use this program will. 


Northern Ind. Public Service Company 


ality Bakers of America 
Clary Multiplier Co. 


ational Wheel and Rim 
Hoffman Radio Corp. 
Packard Motor Co. . 
Alemite Co, of So, Calif. 
Philco Distributors 
Dravo Corp. 
Byron Jackson 


exall 
Vancouver Sun 
Peerless Pump Co. 
The Austin Co. 
Permutit Co. 
American Brass Co. 


Your business is different, we agree, and so are the many organi- 
zations using the Sales Training Program, “Aggressive Selling.” 
All the users listed above have different products and services to 
sell. Their salesmen have different types of selling jobs, too. But 
all need the same help — all have the same problem: — How to 
Sell — How to Get More Orders, That is what the Sales Training 
Program, “Aggressive Selling” will do for you — increase 


$108 SANTA MONICA BOULEVARD 
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Write or Wire 


Rocket Pictures, Iuc. 


the effectiveness of your men, thereby — INCREASING SALES. 

When shall we have a representative call to show you several 
of the series in your office? Make it soon .. . the buyers’ market 
is here to stay for a long time. Your men need help like no time 
in the past 10 years. Salesmanship has been dead for 10 years. 
What are you doing about it? Are you ready to do something 
about it? If so, we're ready to help you. 


HOLLYWOOD 38, CALIFORNIA 
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IN FOCUS: 


Av Paesstime, these events 
were of newsworthy interest 


to makers and users of visuals 
@ A definite wend running 
dh for | strong among trade and pub- 
your projector — lic service Orgamizations to 
rate factual films. A sequel 
to the American Bankers As 
sociation first effort in this 
direction is expected soon; 
the National Restaurant As 
sociation is drum-beating its 
existing films for increased 
member use: state laundry 
associations are using their 
nationally-sponsored subject 
for consumer promotion. At 
least seven other national 
trade groups have new films 
production for this vear. 


Federal Visual Aids Workshop 
|@ To “extend and improve 
the use of visual aids to train 
Federal employees” the Fed 
leral Personnel Council is 
| sponsoring a Federal Visual 
Aids Workshop at the Naval 
Gun Factory in Washington 
| from April 24 to 28. Cannon 
| C. Hearne of the U. S. De 
| partment of Agriculture ts 
| chairman of the program sub 
committee in charge of ar 


rangements; C. O. Henderson 
also of the USDA is vice-chair 
man of the Workshop 


ideal's New Chicago Location 
@ A major film library in the 
| midwest is changing its ad. 


| dress this month as Ideal Pic 
tures Corporation leaves Chi 
| cago’s film row at 28 E. &th 
| St. to occupy new modern 


For bright, cleer pletures on the screen, be jector makers use G-E lamps as initial 


sure to ask for General Electric projection equipment. Incidentally, there's a new look | quarters at 58 E. South Water 
lamps. Research is constantly at work to to most G-E Projection lamps. They've | M. opposite the Esquire-Coro 
improve them help you get mere for been streamlined inside . . . for better per- j net building of its parent 
your money. That's one reason most pro- formance. Have you looked at one lately? organization. Paul R. Foght, 


| general manager, announced 


Remember. . for covery pholographic purpose the move as part of a general 


| modernization program 
G-E LAMPS | Kedak Holds Color Symposium 

| @ Forty-five film executives 

and technicians from the U. S. 


aN and Canada attended a svm 

G N A L } LE CT | C posium on color and color 
y) photography in Rochester, 

N.Y. March 20-24. The event 


-, Was sponsored by the motion 
picture film department of the 


FOR BUSINESS FILM USERS: A COMPLETE REFERENCE LIBRARY! Eastman Kodak Company 


The rapidly-growing Film Guide Library, prepared scriptions covering Sports Films, Safety Films, | amd designed to present in 
na pul lished | y the Editors of BUSINESS Sound Slidetilms. etc. Write for details on how to | formation about basic prin i 
} SCREEN, includes complete source lists and de rcquire copies of these useful Guides ples of color and color photog 
| 
BUSINESS SCREEN: 812 NORTH DEARBORN STREET — CHICAGO 10 & 
| of problems encountered. 
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‘Most Successful Comer: 


"PRIVATELY... IN YOUR Ow 


FULFILL MANY REQUESTS which we have had from advertisers, 

and their agencies, to study the distinguished television commer- 
cials produced by Sarra, Inc. for leading television advertisers, we 
have prepared a special film featuring 10 of television’s most successful 
commercials. This film is available for you to have and study right in 
your own office for as long as you 


AMONG TELEVISION'S MOST SUCCESSFUL want it. Others will follow periodi- 

ADVERTISERS ARE THESE SARRA CLIENTS: All ha d . fill 

cally. you have to do ts fill out 

the coupon below and send it to our 

Heide Candy « Krueger Brewing Company + “pa nearest studio. We will immediately ; 
Strike Cigarettes + Lustre Creme Shampoo + Miller : film ccessf 
High Life Beer + National Shawmut Bank + Pepsi- make this of 10 ae ul tele- | 
Cola Company + Sante Fe Railroad + Tasty Bread vision commercials available to you. a. 


Please send me the free film featuring 10 of television's most successful commercials. 


S ARRAS 


200 BAST Sem STREET, MEW YORK 22, ITV 
EAST ONTARIO STREET, CHICAGO 11, 
445 LACIENEGA BOVLEVARD, HOLLYWOOD 46, CAL 
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“A Few Facts 
About Audio” 


AUDIO PRODUCTIONS, INC 


PRODUCERS OF MOTION PICTURES 
630 NINTH AVENUE «+ FILM CENTER BUILDING + NEW YORK, N. Y. 
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= MODERN TALKING pic ru RE INc- % 
630 winth avenve 
— 
1 you might pe gnverestes to now thet Tne 
pennsyvent’ nes agei® exvended che of tneit 
picture “CLEAR TRACK AHEAD" for mga 5 ,000 pooking® qn the 4 
of non exchang® service: 
since the of this picture: jointly 
with it® version wGOLNG PLACES" the fol lowiné 
represent as of pecember yi» 1949- 
Books Nee gnowhnes | 
5 ,000 26,19) 5259432 
noadsnow® 1,500 635 
Non 22,39" 9 , 766 3,023 
Tne gota) chare®® made Tne pennsylvant® pailrosé 
for render iné the avove service® were $97 9229 wnich estaviisne® 
qinally an over all price of 3.0070 per person 
Send aii of cnis, chink, complimentary to vne pro- 
for guctio® mace your organisation: certainly we know from the many 
expression’ receives that whe guaience® jike and whe sponsor '® 
repeat oraer® for gnaicave® cneit 
to penefit® accruiné from snowihé of picture: 
Ein 
. He arlingen® 
president 


® Of the many questions which Busines 
Screen editorial offces are 
answer every day, few are more trequent than 
these 


called upon to 


1. What percentage of business films are in 
color? 

2. How long is the average film? 

S. What industries are most active in using 
films? 

i. Who sees them? 

5. What are most of them about? 

The answers to these questions are not casily 
come by. There is no typical business film 
There is no typical business film auchence 

But in an effort to see what could be set 
down as a fairly accurate estimate, we have 
compiled figures on as many business films as 
we could find, released during the first six 
1949. (Other 
made in future issues based on films of the 


months of estimates will be 
last half of 1949 and on the first six months 
of 1950 to see if any trends can be judged.) 


A. What is the length of the average business 
motion picture? The average: 25.2 minutes. 

From the total listed, these percentages 
apply 

7°, were less than 11 minutes in length 
were 
7° were from 16 to 20 minutes long. 
28 


-< 


from Il to 15 minutes long. 
>» were from 21 to 25 minutes long. 
>» were from 26 to 30 minutes long, 
126, were from 31 to 45 minutes long. 
Only 6° were over 45 minutes in length. 
Note: of films intended for public showing, 
the trend is definitely toward the preferred 
20-minute length, keeping in mind luncheon 
meetings, Classroom periods, etc. 


B. What proportion of these business films 


were in color? The percentage: 58°; 


C. Where were these business films originated? 
52°), of the total originated in the east. 
38°, were bought by midwest firms. 


15°, originated on the west coast 


D. What industries sponsor the great bulk of 
business films? [he list is inclusive of all 
industries, even in a six-months period, but the 
leaders were 


9°), of sponsors were clectrical manulactur 


8°), were petroleum refiners and marketers 
7°, were railroad and airline companies. 
6°, were public utility companies 

6°, were health associations and groups. 
were farm implement manufacturers. 
1°, were chemical manufacturers 

were automobile manufacturers. 

» were banks and banking associations. 
were insurance companies. 
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Current Trends Business Films 


REVIEW OF SPONSORED FILM PRODUCTION DURING FIRST SIX 
MONTHS OF 199 PROVIDES DATA ON CONTENT AND PURPOSES 


i*., were building equipment manufactur 
turers and suppliers 

In the rematning 40°) were a host of spon 
metals 
manutacturers, and a fairly complete cross 
section of industrial 


sors representing service industries, 


\merica 


E. Where are home offices of these sponsors? 
@ Lhe matching percentages compare closely 
to production centers with 58°, in the cast; 
30°), in the midwest; and 12°, on the west 


coast 


F. What types of audiences are most business 
films designed to reach? 


@ Many of the films are multi-purpose. Usu 
ally employees are shown all public relations 
hims:of a sponsor, as well as those made spe 
citically for intra-company use. But including 
all those films 
which the general public is invited to borrow, 
the results show 


in the category “general public 


53°, of hims produced tor the general pub 
le or consumers 

26°, produced for definite prospects or pro 
spective customer groups only 

10°, for salesmen and dealer audiences only, 
6°), for the sponsor's employees only, 

created for the schools only 


created for stockholder showings 


G. What are most business films about? 


@ Many films cover a variety of subjects, One 
film may be so “sugar-coated” as to be com 
pletely an entertainment picture, but if the 
product or service is introduced at all — that 
is the “subject” as far as the sponsor is con 
cerned. But, breaking the list down to pro 
portions, we find 

64% are public relations films mainly or 

partially about the product or service the 

company renders. 

17% are employee relations or public infor- 

mational films about company operadons 

with little or no reference to the product on 
service. 

13%, are concerned with the important area 

of health or safety education. 

6% are sales training or technical training 

hims. 

These percentages, especially in the latter 
6°. of training films would be greatly alered 
by taking into account the numerous in-service 
training materials not publicized for competi 
tive reasons; the large percentage of sound 
slidefilms and motion slidefilms largely pro 
duced for Waining purposes, etc. It is most 
apparent that one great function of audio 
visual communications is to improve internal 
employee, salesman, jobber and dealer under 
standing of complex business and industrial 
problems through better communications. © 


ational Safety 
FILM AWARDS 


me NATIONAL COoMMITTRS on 

Films ior Safety, meeting in New 
York City on March 22-23, has selected 
five l6rom sound motion pictures and 
three sound slidefilms produced in 
1949 for national honors in this im 
portant feld of public welfare. 

First award winner in the general 
salety held was Safe 4s You Think, a 
SO-minute black and white motion pic 
ture sponsored by the General Motors 
Corporation and produced by The 
Jam Handy Organization, Inc. The 
picture's imaginative plot theme helps 
bring out the needless chances an 
average person takes, 

Pop honors in the important held of 
trathe and transportation safety were 
given Last Date, a dramatic 16-minute 
presentation on reckless driving by 
teen-agers, sponsored by Lumbermen’s 
Mutual Casualty Company and pro 
duced by Wilding Picture Produc 
tions, Ine. 

Safe Clothing, a brief (7-minute) 
humerous film on when and why un 
safe clothing causes accidents, was 
given first place in the held of occu 
pational safety. Produced by the Na 
tional Film Board of Canada for the 
Canadian Department of Labor the 
film is distributed in the U.S. by the 
Castle Films Division of United World 
Films, Ine. 

Special honorable mention was ac 
corded the 23-minute color film Yard. 
ing Logs, sponsored by the Pacity 
Northwest Loggers 
produced by the Rarig Motion Pic 
ture Company of Seattle. The Koda 
chrome film shows how sale logging 


Association and 


(CONTINUED ON THE NEXT PAGE) 
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operatiom are combucted im the yards after 


trees are tellcal \oothet 


the one in the of trathe amd 


thom seatety, wae given to / lou, a 


color on curtailment of highway 


wckients through education sponsored by the 


Chil Calitorni and pro 


mention was ale 


given hive in 


Mintature minut him the 


of fires executed with the help of 


ture twalels him woe lew 


Liberty Mutual Cannpany Hes 


ton, and produced by the Master Motion Pic 


ture 


siniehim im cartoon treatment, spon 


eored te the Amerwan lisurance Com 


panics aul Hough Hider sles ete 


im style trom the same source 


were given first mentions among 


in the of occupational 


traff safety 


Hoth subjccts were produced 


ly Paragon Pictures, 


Special honorable mention award was given 
ws nthe 


him on eve protection prcntuced low the Na 


Safety Conseil by Sarre, 


or Destrover. a ominute color shite 


him submitted ty the Amerkan Petrolewm 


4 was named for honors in the general 


sulety clase among sound entries 


leanne stor ual reicased from the host 


jal, vecalls tragw events i hev Last Date 


ride again not more than [5 minutes 


Nick was there and ashed me ta goa tov a 


James S. (right) chairman of Lumber 
mens Mutual Casualty Company recewes the 
tward of Appreciation of the International 
tssactation of Chiefs of Police him at 
the Palm Springs, Cal premiere of ‘Last Date” 
ly Californa Highway Patrol Commissioner 
liflord Peterson 


PICTORIAL PREVIEW OF “LAST DATE” 
Featuring Joan Taylor and Robert Stern 
Story by Bruce Henry + Lew Collins Derected 
Preatuced by Wilding Picture Productions, Inc 


ft all started the day of the big game, when 
Nick ashed me to ride in his new hot rod 


I tried to caution Nick against his reckless 


speeding... but we crashed head-on 


Premiere Audience Acciaims ‘Last Date’ 
® A world premicre at Palm Springs, Califor. 
nia, earlier this year at which James S. Kemper, 
chairman of Lumbermen’s Mutual Casualty 
Company received the Award of Appreciation 
ol the International Association of Chiefs of 
Police, was the setting for the first public 
reening of Last Date 

This headlined event, a network broadcast 
ol the ceremonies, and attendant national 
publicity foreshadows a tremendous future de 
mand among safety conscious groups for the 
free loan prints of the film which will be made 
available subsequent to its present theatrical 
furst-run bookings by Modern Talking Picture 
Service, Ine 

Few sponsored film productions have been 
given the sendoff received by Last Date and 
William (Hop 
along Cassidy) Boyd told American young 
sters, “I've just seen a picture that everyone in 


its theme-phrase “teenacide 


America should see, especially young Ameri 
cams. I'm convinced that Last Date will cum 
down teenacide 

Bob Hope, another honored premiere guest, 
called Last Date “a wondertul lesson for boys 
and girls and even some of the men and 
women of our nation — everyone should see it.” 

Pointing the vital theme of this dramatic 
fim, Mr. Kemper reminded the premiere au 
dience that “last vear 7,100 children were 
killed and 320,000 injured on the highways.” 

The film is especially pointed to this prob- 
lem as it tells the story of four teen-agers whose 
lives are tragically affected by carelessness. 


“Larry didn't like it a lit but 1 thought he 
was jealous when we went to the dance.’ 


‘So you see, ut would have been better if 1 
had died too. . 


. had my ‘Last Date.’ 
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Safe Thinking 


® Tor-Quatrry Propuction distinguishes this 
National Safety award-winner in the 


held of general safety. Safe As You Think is 
more than an eve-filling feature, however, for 
this General Motors institutional motion pic 
ture is a convincing testimonial on behalf of 
safe thinking about the daily hazards of job, 
home, and trafhe safety 

Its principal “object lesson” is an everyday 
Joe who figures to out-luck these hazards and 
ends up inside the pearly gates for some heavy 
enly guidance. As he and the audience learn 

you have to keep thinking to keep safe. 
There's a minimum of GM and maximum of 
unselfish, straightforward public education in 
this production. Best scenes include a dra 
matic sequence On a near tragedy averted by a 
youngster enroute home from school and a 
similar sequence featuring a woman driver 
Jam Handy produced this winning entry 

Fearures Exnest in Tor Firm 

Safe As You Think features veteran player 
Ernest Truex in this dramatic presentation of 
a plea for the right attitude towards safety. 

General Motors are especially commended 
for an awareness of a constant public safety 
need and in this continued promotion effort 
have provided a minimum of GM and a “maxi 
mum plea for all people to develop the habit 
of thinking safely.” A premiere screening at 
the recent National Safety Congress was ac 
corded a fine reception. The film is distrib. 
uted by the General Motors film library. 

JUDGED BY PROMINENT JURY 

The National Committee, which includes 
membership of delegates from many leading 
U.S. public agencies, the American Automo-. 
bile Association, welfare organizations, etc., is 
headed by Prof. |. Sterling Livingston of the 
Harvard School of Business Administration. 

Formal presentation of honor plaques will 
be made later in the Spring. Thus far only 
first notification of the selections has been 
made to the companies and groups whose films 
were named. William Englander of the Na- 
tional Safety Council is secretary of the Na 
tional Committee on Films for Safety, one of 
the few national groups of its kind making 
selections of outstanding business films. 

Thirty-one subjects were screened by mem. 
bers of the committee during the two-day 
judging session at which a majority of mem 
bers of the group were present . 
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Fire Prevention Is Another Essentnal 
Problem Met By This New Safety Film 


® An important conwibution to the audio 
visual aids available to safety engineers and 
mhers responsible for employee training as 
it concerns fire prevention, is the brand-new 
and highly informative motion picture, Slop 
Fives Save Jobs, just released by Audio 
Productions, Inc, and endorsed by the Na 
tional Board of Fire Underwriters and the 
Factory Insurance Association 

This picture is certain to bring home to 
each and every employee his or her personal 
responsibility for fire safety, implanting as 
well the thought that cach of us has his 
job at stake when carelessness in the plant 
is allowed to go unheeded 


Nation's Fire Losses Age 


Every audience will learn trom this film 
that fires in industry cost this country and 
its wage earners hundreds of millions of dol 
lars cach year. The insured loss alone ex 
ceeds $200,000,000 annually lo this must 
be added the loss of lives, health, medical 
expenses, resources, raw materials, profits and, 
not the least of these, the low of jobs with 
its resultant economic dithculties for 
earners and their families. 

To assist in the job of reducing all such 
losses, the picture explains the three prin 
ciples of fre safety 

|. Fire Protection Engineering 

2. Management Cooperation 

Employee Cooperation 

Employee Cooperation is the main theme, 
In non-technical terms, for old employees as 
well as new ones, the picture clearly explains 
and cautions against such industrial fire haz 
ards as: vapors, dust, static 


wage 


electricity, bad 
wiring, misuse and abuse of electrical equip 
ment, lack of precautions -- for example, when 
welding, and dangerous working habits. 
Fum Is Avaitasie For Direct Porcnase 


The script was written and the film pro- 
duced under the guidance and with the co 
operation of the National Board of Fire Un 
derwriters and the Factory Insurance Associa 
tion, The actual photography was made with 
the cooperation of many well known indus 
trial concerns who put their facilities, safety 
supervisors, and fire engineers at the pro- 
ducer’s disposal, 

Because, and only because, these many or 
ganizations and companies and their safety 
engineers cooperated fully in both pesearch 
and production, supplying time, talent, per 
sonnel, facilities and equipment, it is pos 
sible to make this film available to all indus 
trial concerns at a very low price per print, 

The film is a sound motion picture, avail- 
able in both 35mm and l6mm, and runs ap 
proximately nineteen minutes. l6mm_ prints 
can be secured at a price of $47.00 each, 
F.O.B. New York, by letter, wire or phone to 
Audio Productions, Inc., Film Center Build 
ing, 630 Ninth Avenue, New York 19, N, Y. 


Ricut: “Sror Fires” stresses these hazatds (top 
to bottom) welding is dangerous; fuel is always 
on the job; worn insulation causes fires: 
ground the note to avoid spark hazards; dust 


on ducts and trusses must be removed 


— j 1 
\* 
‘aie 
d 
| ™ | 
| 
} a Git. 
> 
+ 


. 


New Jersey Railroads Film 


Shows Tax Inequality Problem 


Sponsor: Railroads of Ne 
jer 

Tithe: What Deo You Anow About New 
Jevreey?, 20 aunutes, color produced 
by Audio Proctuctions, In 

@ Death and taxes are suppened to be 

sulspects least lehely to interest, much 

less entertain, the average Wi 
may not be able to excape them but 
certainly, seldom that we seek them 
out, particularly on fim. Vet, taxation 
is the subject prime intere st im thes 
entertaining color motion puture which 
tells tte stovy by taking the onlooker tor 

a viewt to New Jersey, where we witness 

the fundamental importance of the 

thought “never take out more than vou 
pout back” os applied to agri« ulture, edu 
cation, natural resources, business and 
imfustry and, finally, railroads 

New lereey is shown as the leading 
state to farm produce per acre, as third 
highest in per capita expenditure for 
oducation, leader in manufactures per 
capita, of great natural re 
sources for industrial progress and fo 
vacution enjoyment, and as the state wit! 
more miles of railroad track per person 
than any other state 

The point of the him, expressed graph 
wally, is the great discrepancy between 
taxes by New Jersey railroads and 
that levied by other states. Whereas rai 
toads throughout the py ar 
sverage of $1,205 per mule of track, New 

Jerses levies $10.70 per mile, which is 

more than double the average net moome 

of New Jermey railroads, approximate! 
$5,000 per track mule 

The tim expresses the problem of 
maintaming the railroads im goml con 

and increasing the quality and 

“ope of their services in relation to th 

requirements of the state, It hints at the 

pemsible jeopardy of the tax burden on 
the railroads 38,000 emplovees in the 
state and $124,000,000 in annual wages 
Despite the factual presentation of the 
tax problem, the onlooker mm not aware 
of any obvious argumentation on behall 
oft the Sponsor problem Fach asset of 
the state is shown in a pleasantly inform 
ative amd human 
Showings of Wher D You Anou 
fhout Nex Jeveev? ave scheduled for 
clubs, Chambers of Commerce, PTA’s 
aml schools within the State of New Jes 
sev. Tt ts certain the picture's audiences 
will real interest in seeing thew 
state so handsomely presented and in 
learning about the things which make a 


trek 


commonwealth 


What's Your 


A NEW SAPETY COUNCIL FILM SHOW 
BUILT ON ALDIENCE PARTICIPATION 


&® Containing its own “built-in” audience par 
ticipation theme, a new National Salety Coun 
cil him program furnishes a fresh approach to 
salety traming as well as something new in 
production technique What's Your Safety 
1. Q. was produced for the Council by Sarra, 
Inc, in two versions — 4 motion picture and a 
sound shidehim 

Self-equipped community and industrial au 
diences alike are thus available. The 15min 
ute program dramatizes “olfthe- job” safety 
hazards and asks the audience to dently them, 
before the correct answers are Hashed on che 
propection 

fen visual quizzes are included, covering 
hazards that cause thousands of accidents in 
the home, in trafhe, and in recreation. Ihe 
audience is given from 12 to 15 seconds to spot 
safety errors before the narrator points out the 
hazards in cach situation and tells what can 
he done to remove or avoid them 

The lomm sound-on-fhim version uw in the 
familiar “motion slidefilm” technique, con 
taining the same illustrations as the sound 
slidehim. Wipes, disolves, popons, barn 
doors, and pushofls —all familiar devices 
give the illusion of motion picture action 

What's Your Safety 1. QO? was produced 
under the supervision of John M. Roche, man 
ager of the NSC industrial division, and Glenn 
C.rithn, director of industrial safety, Joseph G 
Betver, Sarra’s planning director, and Harry 


Wat's WRonc Here? This scene from “What's 
Your Safety 1.O.? shows several “safety errors” 
such as curtains blowing over gas range; pot 
handles protruding where the youngster can 


reach them; and grease on the floor 


W. Lange, production manager, supervised for 
the producer. Script was by Wayne Langston 


Highway Users Conference Tells 
Story of U. S. Roadbuilding 


Sponsor: National Highway Users Conference. 
Film: Hortzons Unlimited. Producer: 
R.K.O. Pathe 

The highways to Horizons Unlimited are 

the plain, everyday roads over which 145 mil 

lion people move on wheels to knit together 

the world’s richest, technically most progres 
sive nation, and the romance of these high 
ways is told in the new sound motion picture 
of that title, produced recently for the Auto 
mobile Manufacturers Association by RKO 


Brtow: Typical scenes from the Safety Council “quiz” film show flagrant “safety errors” 
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Pathe, and sponsored by the highway trans. 
portation industries of America. 

For 17 minutes this film spins the story of 
how highways have opened up isolated areas 
ot our country to farmers, and how they now 
make it possible to speed farm produce and 
industrial commerce over the vast areas of the 
United States. It shows how trucks, buses and 
automobiles are really magic carpets whisking 
Americans and American goods to horizons 
unlimited, It shows how highways bring the 
hundreds of individual pieces of the gigantic 
jigsaw puzzle of human activity together and 
drop each one into place. 

Available in both l6mm and 35mm sizes, 
Horizons Unlimited may be borrowed without 
charge by writing to the Film Dept., National 
Highway Users Conference, 938 National Press 
Building, Washington 4, D.C. There is no 
advertising of any kind in the picture. + 


Typical scene from “Coming Home” 


The Story of T. B. Control 
Sponsor: National Tuberc ulosis Associa 


tion. 

Title: Coming Home, 15 minutes, black 
and white, produced by Sound Mas 
ters, Inc., supervised by Film Coun- 
selors, Inc. 

*% The National Tuberculosis Associa 

tion has sponsored about fifteen pictures 

since the early thirties. The surprising 
thing is that the general story line of 
most of them is almost exactly alike, 

Aside from some specialized films made 

for Negro, Spanish speaking and Ameri 

can Indian groups in the U.S., most TB 
films are a document of the discovery, 
treatment and care of one man, and how 
the disease affects the lives of his family. 

This one theme has been done in 
exemplary fashion in the past few years 

as in Time Out and They Do Come 

Back — and Coming Home is no excep 

tion. It combines dramatic treatment 

with animated sequence in presenting a 

narrative that deals with all aspects of 

TB control. It shows how TB is con 

tracted, how it can damage the body, how 

it may affect a family’s cconomic status, 
how it can be cured, and how the patient 
can be restored to productive and com- 
fortable living. 

IB films may be obtained on free loan 
from the National Tuberculosis Associa 
tion, 386 Fourth Avenue, New York. 
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Year 2000: Ethyl employees who signed up in 
1950 ave now pursuing favorite hobbies 


Aso Circa 2000: a happy family scene at 
tributed to life without worry under plan. 


Ethyl's Positive Approach on Pensions 


® “What — another deduction?” This was a 
typical reaction of some Ethyl Corporation 
employees when presented with the company’s 
plan tor retirement income, group life insur 
ance, hospitalization, accident and sickness 
benefits. Joe Employee is laying out plenty 
right now, he thinks, for withholding taxes, 
social security and unemployment insurance 
He wonders where it all ends; thinks pretty 
soon the withholdings may eat up half his 
pay, and he doesn’t like it. 

Enough Ethyl employees didn’t like it that 
the company thought the plan had just not 
been presented in an understandable form. 
Ethyl's contributory retirement, health, acci 
dent and life insurance plans are as generous 
as any comparable large company's in the 
country, Ethyl pays a share equal or more in 
every instance to the employee's share in all 
the bencht plans. But a lot of Ethyl people 
just wouldn't buy this good deal. 

The company used posters, booklets, talks 
and practically every other way it could devise 
to show that the teeth of the gift horse pension 
and benefit plan would not bite, It registered 
to some degree, but not anywhere near enough, 
Joe Employee was still fed up with deductions, 

Finally it was decided that only a dramatix 
presentation, with the voint of the message 
inescapable to any employee, would do the 


Grarnic Facts: pension plan income plus 
other sources (Federal and savings) spells 
security for Ethyl employees 


“THE FUTURE IS WHAT YOU MAKE IT” GIVES EMPLOYEES CLEAR FACTS 


trick, The company planned a film, for fast 
delivery, that would tell the story in terms 
that Joe Employee couldn't help but under- 
stand. 

“Understand” is perhaps not the word — all 
Ethyl employees, after all, read and listen and 
look. The booklets and talks and posters had 
been “understood” surely enough, but they 
had not been “sold”, 

It takes all the skill and imagination of 
company ofheers and the Board, itself, these 
days, to reach not only the consumer, but Joe 
Employee, himself, Ethyl realized that it could 
no more reach employees with flat statements 

inducements based on pure logic — than it 
could reach consumers without the preferen- 
tially positioned “zoo” ads which have been 
luring customers from the national magazine 
readers, or without the excellent Ethyl films 
and the large audiences they have won during 
the past few years. 

It was decided to blanket all employees with 
a graphic motion picture for the subject 
really needed factual, visual presentation, 
done in. color for appeal and emphasis, 
and with a strong motivation quality to 
strike home the tangible benefits of the plan 
in terms the employee could “feel” and 
“want” rather than just “understand”. 

Ethyl engaged the Pathescope Company to 
produce a film which would replace a ‘‘bal 
ance sheet” type of presentation by tech 
niques calculated to induce an emotional ele- 
ment into the essentially actuarial plan, 

The result is a semi-animated, 16-minute 
color film, The Future Is What You Make It, 
which was being shown to Ethyl employees 
last month just six weeks after the decision 
to use such a film was made. 

It is still too early to estimate the results 
of the film approach to the plan, but Ethyl 
employees will undoubtedly carry away a 
more favorable aspect of the company's ben- 
efit plans than before. As in all motivation 
techniques, the aim is to produce such a posi 
tive reaction that the subject is induced to 
“sell” the idea, not only to other employees, 
his family and friends, but himself, _ @ 
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A BUSINESS SCREEN “BETTER SHOWMANSHIP” CAMPAIGN FEATURE 


(Quiz: How Good is Your 


PROJECTION TECHNIQUE? 


Prepared by Harold KR. Nisley, Past Presidemt, Cleveland Film Council 


lollowing questions will 


equipment and filme and how smooth a “show 


Tun 


Put a plus ; behind! each of the state 


ments below which in true and minus 

behiod cach which is Cale 

a. Most tim «ratches are caused by a 
sharp of burred projector fim 
mate 

b. Il you can read fine newspaper 
print ina room, if is too light to 
show pictures to advantage 

«. For best results, the central ax of 
the projector or lens should te 
perpendicular to the center of the 

ad. it tim is not rewound tightly on 


spol pull mi to make tightly 


wound reel 
Ne vet 


gene 


rewind a film which has 


without passing it (lightly) through 
a clean cloth or handkerchiet 


shown on sound proyectors 


g Color film should be shown 
through special color lenses 
several times a 


h. A projector 


month should be oiled once a vear 


Match the following terms and phrases by 


plactig the proper letter (s) behind the 


statements in the right hand column below 


Pilon Hicker 


No sound ular to «Treen 


Projector not perpendic 


Framer out of acl pst 


No light on 


ment, turn screw or lever 

micen 
tes 

Sound distorted 

Exciter lamp burned out 

low base tones) 
or detective socket or 

Spots and streaks wiring 


on him 


White or dark 
at temp om 


Prior abuse 

Insufhcient loop (mays 
suse permanent Camage 
tom) of «reen io him 


Light switch off 


Machine qun Motor switch on “silent 


16 frames second 
Ditheult to get Running silent film on 
both 


screen into sharp 


sides of up 
Projection lamp burned 


focus 


The best way of darkening a room several 
ties Vear 


a. Provide dark drapes for the win 
dows 


Install venetian blinds 
« Put im 
shades 
Fill in window areas with tile or 
brick 


only a few windows cover with 
paper or cardboard 


overlapping dark roller 


The best way of sending films is 

a R. R. Express 

b. Air Express 

c. First Class mail, “Registered” 

cL Third Class mail, “Special Deliv 
ery 

e. Parcel Post, Special Handling (In 
sured) 


What should you always have on hand 
when showing films to ide vou over a film 
break? 


What other accessories besides the ones 
mentioned ia column three should you have 
to minimize lastminute fussing and show 
trite truption: 


What are possible causes of extraneous or 
unustal noises in sound film showings? 


PAGE FOR CORRECT ANSWERS 


‘ND YOUR RANK AS AN OPERATOR) 


8. In setting up a sound film showing 


BUSINESS 


for a group of 20 people, put the proper 

step sequence behind cach step below (Le 

put “I” opposite the firs step and “2” 

opposite the second, etc.) 

a. Get sharp focus on white screen by 
adjusting lens back and forth until 
black and white edges (and dirty 
spots) become sharp 

b. Check power source for A. C. cur 
rent (Sound projectors will not 
work on D.C.; most silent projec 
tors will work on D. C.) 

«. Wrap projection cord once around 
nearby table leg oc other anchor 
spot so projector will not be pulled 
off table or stand if someone trips 
over cord. 

d. Vary distance between screen and 
projector, if convenient, so as to fill 
most of screen (but no spill-over) 
with image 

ec. Appoint someone near light “keep 
er of the lights” 

{. Thread film into projector accord. 
ing to instructions or diagram on 
the projector case. 

g. Rewind film onto original reel per 
mitting film to pass through lightly 
held clean cloth (or handkerchief) 
if during its showing dirt spots 
appeared on the screen. If film 
broke or was damaged during or 
before showing; (a) put it Logether 
with white tape and (b) tell the 
owner about it so he can make 
necessary permanent repairs when 
it is returned (Parcel Post, Special 
Handling, Insured) 


. Clean gate with handkerchiet or 
other clean cloth (in order to pro- 
tect film trom scratches) 

i. Clear up dirty spots on white screen 
image by cleaning optical system 
with lens tissue, camel's hair brush, 
or clean handkerchief. Test. Blow 
out any remaining lint or dust 

j. Check room for adequate window 
covering to insure darkness (iess 
than one foot candle) particularly 
on the screen surtace 

k. Clean the immediately 

after showing. Small pieces of film 

emulsion that have become lodged 
around aperture come olf easily 


machine 


when the projector ts warm but are 
dithcult to remove when cool. 


Check projector operation carefully 
within the first minute of showing. 
If film is feeding properly, especial 
ly on take-up reel, during first 30 
seconds, the chances are excellent 
that everything will be O.K. 
throughout showing 


Plug in projector and try power 


(at least 
WW seconds before show starts) 


Turn on sound rheostat 


Check projection Case for extra pro- 


jection and exciter lamps and one 
extra fuse, 


SCREEN MAGAZINE 


« 
4 
a 
} 
7 
| 
4 
al : 
m 
{ 
“| 
* 
h 
x \ 
— 


Borden’s “Success Story” 


% Cooperation all the way from the president 
down to the route salesmen paid off in rapidly 
mounting sales to the Borden Company's divi 
sion in Madison, Wisconsin. And seeing the 
outstanding sales record of this division, top 
executives of Borden decided to tell the Madi 
son Kennedy-Mansheld division story to its 
other divisions across the country 

To do this, the Borden Mid-West District 
was directed to set up a visual program ex 
plaining the valuable sales methods that had 
jumped up the sales in Madison. 

Three-dimensional stereo photography using 
color and sound was chosen for the job 

The R. M. Schmitz Company of Madison, 
industrial consultants, produced the program 
in cooperation with Arthur Towell, Inc., ad 
vertising and merchanting counsel. On-the 
spot scenes were used showing salesmen, lab 
oratory technicians, ofi¢e workers, and execu 
tives pulling together to bring about smoother 
and better operation. 

This film is patterned after the old three 
dimensional pictures used in the old stereo- 
scope. The novelty of seeing pictures with 
depth, in itself, is enough to keep the viewer's 
attention. 

The slides are designed mainly for super- 
visory personnel, In showing the films to the 
divisions, the group is to be shown the pictures 
a second time without the sound for review. 

Phen, using an outline of the important 
questions and topics, a discussion follows 
which enables the members of the group to 
give serious and constructive thought to what 
they have learned. 

For the various outlying divisions which are 
not equipped to show stereo, the filteen-minute 
film has been produced also in 35mm Koda- 
chrome two-dimension 2 x 2 slides, * 


Technique in Steel Construction 
Sponsor: The American Institute of Steel 


Construction, Inc. 

Title: Build With Steel, 25 minutes, col 
or, produced by Argo Films, super- 
vised by Film Counselors, Inc. 

*® The American Institute of Steel Con 

struction has maintained a good library 

of six motion pictures, over a thousand 


slides, and photographic portfolios for 
some years. All of these are available on 
free loan to architectural, engineering | 
and student groups 

In order to bring the library up to 
date, renew contacts with audiences who 
have seen previous AISC films and de 
scribe new techniques in steel construc 
tion, the Institute, this year, is presenting 
a new film, Build With Steel. 

The new picture, set in a slight plot, 
is simply an over-all view of the mechan 
ics of fabricating and erecting light occu 
pancy steel structures. Good animated 
sequences show structural advantages 

Build With Steel is available at AISC 
headquarters, 101 Park Avenue, N. Y 
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Host at N.Y. premiere was Thomas D. Cabot 
(center) vice-president and treasurer, shown 
with (left) James A. Walsh, president, Arm 
strong Rubber Company; and (right) Owen 
J. Brown, Jr., op. and general sales manager 


Dye. Watrer R. chief research chemist 
for Cabot (right) chats with (left) Robert G., 
Seaman, editor of India Rubber World and 
(venter) J. Hy Fielding, chief compounder, 
irmstrong Rubber Company. 


Cabot Premier for “A Study in Black” 


DISTINGUISHED AUDIENCE AT N. Y. SHOWING OF TWO NEW CARAVEL FILMS 


1THOUT CARBON BLACK, each tire on 

an automobile would be four pounds 

lighter and would wear out after 
just a very few thousand miles of use, Car 
bon black is the main ingredient of these 
printed words on paper, and the “coloring” 
of thousand of plastics, lacquers, varnishes 
and paints. It is the blackest and most finely 
divided substance known. 

The carbon black industry has grown to 
its present size largely to fill the require 
ments of the rubber industry. Prior to 1914, 
it was used principally for printing ink, but 
upon discovery of its ability to reinforce 
rubber, more than tripling the life and tread 
wear of a tire, the industry has expanded 
tremendously. Well over a billion pounds 
of carbon black were sold in the United 
States last year 

To dramatize this important, but not too 
widely known industry, Godfrey L. Cabot, 
Inc., a leading carbon black manufacturer, 
has been using motion pictures since 1939, 
In the past eleven years, the company’s au 
thoritative film, Inside the Flame, has been 
shown some 2800 times-—to technical groups 
totalling over 500,000 persons. 

This year, to renew old acquaintances with 
audiences entertained and informed in the 
past by Cabot films, the company is introduc 
ing a new picture, 4 Study in Black, (color, 
28 minutes, produced by Caravel Films, Inc., 
which also produced the earlier Cabot film). 

\t the premier showing in New York, last 
month, Thomas D. Cabot, vice president and 
treasurer, and son of the founder of the old 
Boston concern, described the nature of the 
carbon black industry and explained new 
technical advances made by the Cabot com 
pany in production, development, research 

He told about the gradual change taking 
place in production of carbon black from 
a natural gas base to production from an 
oil base. He spoke about the company's re 
search program which was recently allotted 


$680,000 to carry on work aiming at new 
and more economical production methods 
and better applications of the product. 
Attending the premier showing and din- 
ner at the Waldorf Astoria were leading in 
dustrialists, press and national business pub- 
lication representatives, including Charles S. 
McCain, Director, B. F. Goodrich Co; Jer 
ome C. Hunsaker, Director, Goodyear Tire 
& Rubber Co.; Alexander Fraser, Chairman 
ot the Executive Committee, Shell Oil Co,; 
H. L. Titus, President, Carbon Black Export, 
Inc.; Harry T, Klein, President, The Texas 
Co., B. Brewster Jennings, President, Socony 
Vacuum Oil Co., A. E, Horn, President, Horn 
Division, Sun Chemical Corp; J. A, Walsh, 
President, Armstrong Tire & Rubber Co.,; 
Floyd Blair, Vice Presidem, The National 
City Bank; and 8S. W. Mackenzie, Director 
of Purchasing, U.S, Rubber Company, 
These top management ofhcials saw a fine 
presentation of the carbon black story from its 
basic mechanics and structure (through tech 
nical animation and close-up photography) to 
its actual production on the spot in Cabot's 
dozen or so plants in the southwest. Other 
scenes showed the many industrial applications, 
A Study in Black is available on loan to 
technical groups and schools from Godfrey L. 
Cabot, Inc., 77 Franklin Street, Boston. 


Premier Showing of “Good Company” 
® Unveiled at the same time, was a new Cabot 
employee relations film, Good Company (also 
produced by Caravel Films). This picture in 
color and 26 minutes in length was hlmed 
simultaneously with A Study in Black. 

Good Company describes the first day on the 
job for a typical new Cabot employee, and 
leads him through his opportunities and ad- 
vantages in the Cabot company 

Judging from the film, Cabot plants are 
pretty good places to work — not only a good 
company, but “good company” for manage 
ment, workers and their families, alike. . 
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EMBERS of the Industrial Audio Vi 
sual attending the fourth 
sontuel meeting of this national of 

vanization of business him users on March 14, 
1s, 16 at Chicago's 
Hotel Knicker 
clected K.P 


Hogan of the Kratt 2 
Company as A 
Joseph " 
S. Schecteriy of the 
Stamdard Oil Com 


the 
president 
R. Coneway 
Humble Chl & Re 
ining Company, 
retary. |. 1. Hawk 


inet, Cen 


tral Ratlroad, LAVA ano Directors (above, | to r) are true-to-life” pre 
treasurer, amd DD I. H. Hunter: G. M. Rohrbach: C. R. Coneway gram theme was 
F. Steinke, Dow P. Hogan, new president: J. 8. Schieterly; the featured event 
Chemnal Compa Sicinke: Gordon Bigwar and 1. T. Hawkinson of the regular pro 


recording wore 
tary, were reelected to serve scoond terms 
Member of the Advisory Council are Gor 
don Biggar, Shell Oil Company, castern rr 
G. M. Rohrback, Deere & 
Company, central regronal directors ant VL 
Hunter, Union Pacthe Railroad, western re 
ginal director, Tom Hope, General Mills, con 
as northern regtonal cirectot 
members of the TAVA Advisory Council tor 


1950 these chanmen of committees 


INPORMALETY n below 
ave |. R.P. Hoga ind 
Nicinte, | mad Dick Con 4) 


Industrial Audio-Visual 
Association Elects Board 


R. FP. HOGAN IS NAMED PRESIDENT FOR 1950; 
PAST EXECUTIVES RECEIVE SERVICE AWARDS 


Rroveve LAVA Semvice on the picture 
at lettilterjare O. H. Peterson retiring 
prendent; J. T. Hawkinson, treasurer, who 
made the presentations; and Ww. M. Bastable 
past president thown the organita 


tion's new serene awards 


Membership committee chauman ts Frank 5 
Rollins of EL R. Squibb & Sons; program com 
mittee chairman: O. H. Coelln, |r. of Bostness 
and publicity committee 
Alan Lee, Sears 
Roebuck & Com 
pany 

Mr. Hunter was 


also named chan 
man of the techn 
cal commitice and 
retiring president 
©. H. Peterson, 
Standard Oil Com 
pany of Indiana, 
was named head of 
IAVA's research 

An unusual and 
well developed 


gram in which all 
members participated in the problems amd 
operations of a mythical corporation. Facing 
losses in prestige and profits, corporation ofh 
cials and advisors studied their problems in 
terms of employee, stockholder, dealer and 
customer relatvons Appl ation of tested vi 
sual tools to help meet these specif probl 
was developed in thorough presentations by 
wigned members. New members were also 


inducted as part of the business meeting, 


LAVA MEETING PARTIONWANTS included (1 to 
hag man, James Craig, Rastable, 
John Morrill, and Henry Arigner 


Fraerpom Awagp: Allen B. 
Crow (left), director of Freedoms Foun 


dation, presents gold medal award to 
Ray Aver Dodge Sales Supervisor, for 
excellence of the Dodge film “Our Amer 
wa” produced by Wilding Picture Pro 


ductions, Ine 


Freedoms Foundation 
Announces Awards 


&® The second annual General Awards 
Program of the Freedoms Foundation, 
Valley Forge, Pa., has been announced 
with cash awards totaling $100,000 plus 
honor medals and certificates of merit 
Ihe awards will be given for material 
originating alter September I, 1949, 
which which must be submitted on or 
betore November |, 1990. lomm motion 
pictures are again included as one of 


E. J]. Tomas, president of Goodyear 
Tive and Rubber Company, (left) is 


shown accepting gold medal from Free 
doms Foundation executiwe vice 
dent Kenneth Wells tor Goodyear's “out 
standing achievement in bringing about 
a better understanding of the Amerwan 
Way of Life for 1 Letter From Amen 
ca,” also produced by Wilding 


the 17 different categories clegible to re 
ceive these honors 

Films which “speak up for freedom 
may receive a first place cash award of 
$1500, one of four $300 awards: one of 
hive $200 awards; or one of the thirteen 
$100 awards given in addition to medals 
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well dnown oar, u featured 
im “Your Wavy te Success 


Ket vinatom Arrtiance Srome exterior sene in 


(ret the Space produced by R.G. Wolff 


Films Key Role in Kelvinator Selling 


SMART COLOR FILM 


FS PROIMOILIOON makes direct com 


tribution to sclling on the new Kel 
program which features the 
three colot motion pmetures produced bey Ra 
phac! G. Wolll Studios and deseribedt in detail 
om thin pag These pictures literally leave 


te chunce in tilling out the pobber and 


retasion of the prociuct ov its 


sales ale aml spproach 


These Two Films Back Up the Line 
Sponsor: Kelvinator Division, Nash Kelvina 

tor Comp Files: Aeloinatear and 
Foundation for ¢ Producer: 
Raphacl Wolff 


® These two pictures are important parts of 


nhdence 


the Kelvinator sales promotion program for 
1950. Logether wih lowr Way to Success in 
Selling they form a hard-hitting timely film 
program beth for selling their dealers and 
dealer's saleamen on the Kelvinator line, as 
well as impressing them with the sales points 
amd sales procedure to be used in Kelvinator 
wiling tor 
(eet the Get the Buy 
Cet Acloinetor, ia him featuring Kelvinator's 


(et the Reauty 


advertising support that is creating prospects 
for the local dealer and his salesmen. It mer 
chandives Kelvinator’s national advertising 
program aml is used to create enthusiasm 
among the salesmen as well as for its Consumer 
advertising value The tithe of the picture is 
based on the slogan being used in all national 
advertising un 1950 

The film points out how this is creating pros 
pect awareness and doing part of the sales job 
for the retail salesmen. The him goes on to 
illustrate why the slogan is apt. Get the Space 
stresses the increased interior space of the 1950 
Kelvinator with no increase in Moor area. Get 
the Beauty strewes the lines and efhoent in 
terior arrangements of the Kelvinator. Get the 
Auy points out chat 1950 prices for equivalent 
cubic footage are lower than ever before I his 
reviewer went home and kicked his old retrig 
erator alter swemg the him 

Poundation for ¢ nhder 


to resell or retain the confidence of the retail 


is a hile designed 


store owner hinwell, This picture features the 
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PROGRAM PROVIDES EFFECTIVE SALES PROMOTION 


tact that “The Kelvinator franchise is the most 
valuable franchise in the appliance industry 
The film 


points out that the Kelvinator policy is always 


because Kelvinator is retail minded 


to pursue the course that will do the retail 
store the most good. It also stresses the value 
ol the Kelvinator name, the history of Kelvi 
nator fests in refrigeration, Kelvinator engi 
neering leadership, and continuing Kelvinator 
quality 

Both of these films are about 20 minutes in 
length and are in color Supervise d showings 
of them by Kelvinator held men will undoult 
edly constitute one of the more intensive pro 


motion programs for 1950 in this held 


“Your Way to Success in Selling” 


® This 30-minute color picture is a sales train 
ing piece for retail appliance salesmen. Al 
though it featuwes Kelvinator products, the 
text doesn't mention the brand of appliances 
being sold and the film can be used tor train 
ing retail salesmen of any brand of appliances 
In fact, so universal are the applications of 
the sales principles involved the film can be 
applied to retail selling in almost any line 

Although the film features Donald Woods, 
well known Hollywood player, no name credit 
is given — for in this film the idea ts the thing 
Woods plays the part of a successful and ex 
perienced salesman with evident sincerity 

Your Way to Success in Selling is based on 
the sales book of the same title and features 
the five main steps necessary in consumating 
every sale, These steps are: attracting atten 
thon, arousing interest, creating desire, secur 
ing action, and closing. A salesman who knows 
how to proceed through all these five steps is 
the real salesman, the Five Star Salesman as he 
is Known in the book and picture 

The picture can serve as a training aid for 
the retail store owner to use with his salesmen 
both as a training tool for new employees and 


as a refresher course lor experienced salesmen 


Leonard Division Visualizes Product 
® there's « new Leonard Division color hlm 


which alo provides retail salesmen of thy 


Leonard Retrigerator with the quality story of 
this product 


From carly beginnings in 188! 


through to the present, the Leonard story 


told in scenes of comtanmt laboratory testing 


amd experiment to improvement amd the 


BUSINESS 


present 1950 line—late models are atured. @ 


E. R. Squibb & Sons Sponsor 
Tribute to the Retail Druggist 


Tithe: Achind the Window, 40 minutes, 
black and white, produced by Louis 
de Rochemont 

& This is a story of the interdependence 

of the retail pharmacy and the pharma 

ceutical manulacturer, planned as a pub 
lic relations venture for use first with the 
retail drug industry and secondly with 
the general public 

The film takes the audience behind 
the window of a typical American phar 
macy. It shows it both as a retail store 
and as the place where a highly skilled 

profession is practiced, as well as a 

unique institution in the community 

Beyond the pharmacy, the film goes back 

to the headquarters and manufacturing 

laboratories of one of the largest and old 


Puarmacest Parker Fennelly, actor, and 


Lavey Glidden, a Purdue pharmacy stu- 
dent, help make “Behind the Window” 


pharmaceutical manutacturers m its 
industry and relates to the operations ol 
the druggist: research, product develop- 
control, and the 
training of the manufacturer's held rep 
resentatives. Considerable footage is de 


ment, manutacture, 


voted to research, development and man 
ufacture of antibiotics. It shows this work 
from the time experimental soil samples 
arrive at the laboratories until the fin 
ished antibiotic leaves as a packaged 
product ready for the physician's use 

Behind the Window will be shown 
frst to retail druggists at meetings ar 
ranged by Squibb. Commenting upon 
future showings of the film to the general 
public, J. J. Toohy, Squibb vice president 
and general manager, pointed out that it 
might well play a significant part in 
educating the public on the entire back 
ground of pharmacy, particularly as to 
the size of the plant and equipment and 
the scope of research and development 
which is constantly supplying the physi 
with new 
and better pharmaceuti al products 


cian, through the pharmacist, 
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VISUAL DISPLAYS 


FEATURE COLOR SLIDE PROJECTION 


® Pot oF sate merchandising of products 
and services ts being smartly visualized by a 
growing number of advertisers who are using 
various forms of display projection The best 
ot these, they sav, are simplest, foolproof de 
vices which require a minimum of held service 
or maintenance and which the average store 
manager of salesman can change or operate 

Color pictorials are a general preference but 
opinions vary on accompanying sound mes 


G.E, PLECTRONICN PRODUCTS were pro 
moted in color on this Admatic slide unit 


sages. Where sound does not compete for the 
customer's attention or add contusion, it can 
be useful. Picture brightness is essential. 
Pictured in this column are two versions oi 
the familiar Admatic slide projector now in 
use by the Electronics Department of General 
Electric (lor special dealer promotions and 
advertising displays) and (below) in principal 
ticket ofhees of Chicago & Southern Air Lines 
where colortul travel scenes intermingled with 
special tour promotions, Dual use is made of 
these units by daytime showings within ticket 
othces and as attention-getting window displays 
alter hours. Economical cost of the units and 
their operation is said to be one of the potent 
factors of this visualized display mediuin. . 


FULL COLOR TRAVEL stipes promoted ai ticket 
sales for this progressive line 


NUMBER 2 + VOLUME Ii + 1950 


Chicago's Board of Election Uses 

Effective Visual Training Program Hl 
® SOMETHING New in visual training was 
added to Chicago's April primary clection 


scene when the city's Board of Election Com 
missioners sponsored Chicago Votes Modern, a 


2S-minute sound motion picture with an ac 
companying Sminute sound slidehim presenta 
tion. Used for the uraining of 25,000 election 
othcials in the operation of the automatic vot 
ing machine (now being installed over a three 
vear period in all precincts), Chicago Votes 
was produced by the Films Division of Vogue 
Wright Studios under the direction of George 
I Becker 

Several hundred officials at a time saw the 
him — alter discussion the sound slidefilm was 
shown to bring out highlights in the motion 
picture, Finally, the slideflm was shown with 
aut sound and used as a basis lor a question 
and answer period 

The novel twist of putting the slidefilm 
sound on a limm track for playback on the 
movie equipment made it possible for election 
othcials to use only a silent filmstrip projector 
in addition to their l6mm sound projectors, 
The “bell” signal to indicate scene changes on 
the slidehim was incorporated in the 16mm 
track, An effectwwe and economical training 
program was the final result — pleasing to ad 
ministrators and to the Gaxpavers 


Betow: “CHicaco vores MODERN” in produc 
tion at Vogue-Wright Studios with famed elec 
tion Judge Edmund K. Jarecki (center in shirt 


sleeves) demonstrating new voting machines 


The Can Manufacturer's Institute 


Shows Consumers Some Budget Facts 


Sponsor: The Can Manufacturer's Institut 
through Benton & Bowles) 

Title: Facts For Your Food Budget, 10 min 
utes, color, produced by Film Graphics, 
supervised by Film Counselors. 

% Based on a study made by the home eco 
nomics departments of several large univer. 
sities, this motion slide film presents informa 
tion showing that canned food is more readily 
available at all times of the year and is cheaper 
on the average than fresh, frozen or glass con 
tained food. 

It was designed to dress up the statistics 
gathered in a colorful, convincing and not too 
expensive package for showings to groups of 
housewives. 


Awarp to MPO: (above, ltor) Judd L. 
Pollock of MPO Productions, Inc., New York, 
receives unique appreciation award from John 
Huntress, sales promotion manager of Nash 
Motors for the two recent and outstanding 
Alaskan hunting and fishing films. Walter 
Graham and Ed Zern of Geyer, Newell & 
Ganger agency (center, | and r) look on 


Attas Propuces Commerraars for Chicago's 
John TI. Shayne Company, Michigan Avenue 
retailer using 26 tv, films on its NBC show. 
MacKenzie Ward is producing director for 
Atlas Film Corporation with client supervi 
sion by Tom and Vince Considine and Mabel 
Richie, all Shayne executives. 


“Ont Ounce oF Sarety” produced by Sarra, 
Inc. for the Hy-Test Division of the Interna 
tional Shoe Company featured this “on the 
set” group (1 to r) N. C, Whitsett, general 
manager, and Mark Constantine, Chicago rep 
resentative lor Hy- Test; Theodore Hackbarth, 
safety shoe store manager at International Har 
vester; Wayne A. Langston, Sarra director; 
and Harry Tannehill, actor 
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Here is valuable testimony on the bene 
hes derived from comsistent use of svn 
dicated sound slidehim training materials 
in a practical and profitable sales educa 


tion program.— The Editors 


Sleeping Giant Series of training films, a series 
of eight sound slidefilms produced in mid-49 
by men with practical experience in develop. 
ing hard-hitting sales forces the series 
Sales Executives national con 
took this 
program as suggested by the Rocket Pictures 


shown at the 
vention in Chicago last year. We 


representative and held a meeting once a week 


for a period of 21 weeks. 


; ‘In evaluating the new film series and plans 
\4 
in: 
e : SYNDICATED FILM PROGRAM PROVES VALUE TO APPLIANCE SALESMEN 
iM Lbs, Younes & Brows are major appliance decided to give up the old standard of trying \sove: Mr. Young and Mr. Sues (1 to 1) con- 
iH wholesalers in Los Angeles, handling to judge whether or not a man could sell by gratulate sales manager Wells on increased 
4 ; such major items us Zenith Radio and looking at him, and, also, not to attempt to effectiveness of salesmen through film program 
a Television, Coolerator Refrigerators, Speed hire old-timers since they would have set ideas of “Sleeping Giant” sound slidefilms 
re Queen Washer and Lewyt Vacuum Cleaners as to how the business should be run, what it 
4 Their lite began in 1945. In five vears their took to sell and why certain items couldn't be for its use, Mr. Sues, our president, said, ‘I've 
i volume has riven to 10 times that of their first sold taken about 25 courses in selling in my day. 
fh vear, Obviously they have earned the reputa We, therefore, undertook the training of I always got the five selling steps and the five 
: tien of being aggressive, saleswise men who were not familiar with this business buying motives. These films are different. 
4 Toalay outside salesmen are employed amd found that we were having a fair degree Thev tell vou how to get the business . .. no 
Hi Thev're hard hitting salesmen who are out to of success but something was lacking theory. We only looked at two of the films 
sell Management's attitude constant Luan Prowocr Facts Nerpep before we ordered the whole sernes so I'm 
: ly one of “let's get the business and here's We found that it was easy to teach a man going to sit right in these meetings myself with 
its he This is im contrast with widespread all about a key product. We even went so far you fellows. We'll comtinue our regular sales 
, lethargy among top management still sitting vs to split the sales responsibility to the extent meetings Saturdays these meetings for sales 
on wartime profits or the fruits of the 1946-49 that a man only had to discuss and sell two training will be in addition every Tues- 
7 gravy tram manufacturers’ products. However, as the pres day evening’ 
Marshall C. Wells, General Sales Manager sure of competitive selling set in we found “In these meetings the film was shown and 
, tells his story about sales training after fret that even a man who was highly versed in the then discussed, after which the film was again 
telling us that sales training is constant a features and the buying appeals of a given reviewed. The discussion periods proved to be 
never-ending responsibility product became unable to get the ordet most interesting and enlightening 
At the time our business was started it was About that time we were introduced to the “Many sales problems were solved by the 
; Film shows how te develop selling tech shows salewman how to apply the sell Shows how “todeys” attitude. ections, . . this film gives the salesmen « fresh 
niques te answer the prospect's question ng of values, benefits, and edventeges promises and over-familierity of sal iewpoint on the value of good humen re- 
whet will de tor me? te bis own product oF service develop or destroy sales possibilities . . . lations in selling. 
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fact that the salesmen visually saw for the first 
time the punches that were being sneaked in 
by prospects that prevented them from closing 
a sale 

“We found that by adding a series of ques 
tions on a questionnaire we were able to bring 
out all of the pertinent points that a man 
might have over-looked or failed to rasp 
fully 

“At the conclusion of 21 weeks we asked the 
salesmen to make comments as to whether or 
not they wanted the program continued, o1 
whether they considered it would be unpro 
ductive time. We had a 90°) representation 
at that meeting and the unanimous vote was to 
continue Using the same series of films at regu 
lar intervals as a sort of refresher 

“Just a few days after the very first meeting 
in which we showed just one film, By-Passing 
Sales Resistance, one salesman reported that a 
dealer whom he had been attempting to sell for 
a vear used exactly the same defensive tactics 
as heretofore but, being inspired by having 
seen the same problem solved in the Rocket 
fim, he suddenly found himself unconsciously 
following the pattern that had been set down 
for him. As a result of following through with 
the right answers, he came out with the biggest 
order that he had ever written in his whole 
sales career. At the present time this salesman 
has developed trom previously being on the 


\sove: sales manager Wells and Lewyt rep 


resentative explain features of that product 


which can be sold as advantages and benefits 


probationary basis to being one of the leading 
salesmen in his Division 

“So strong was the impact of our first show 
ing that our salesmen began rushing into my 
othce during the next few davs asking how 
certain types of resistance being encountered 
should be handled. They were thinking and a 
thinking salesman sells best 

“We also have found that by withholding 
the training from certain men because of thei 
particular lack of general development or for 
any assignable reason that the department 
manager might think of, that a man of appar 
ent comparable ability who took the Sleeping 
Giant fim training would give a consistently 
better performance, not only in the solution of 


(CONTINUED ON PAGE THIRTY-SIX) 
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Washington Letter 


ON FEDERAL FILM BUDGETS 
by Roberta Cook* 


® Springtime is as full of the sound of budgets 
in Washington as the sound of children on 
skates 

\imest any afternoon as the hands of the 
clock approach 2, the casual passerby sees a 
lith cluster of men emerge from a building 
housing one of the Executive Branch’s 1.816 
component parts and pile into a car bearing 
the shield of the U.S. Government, to be sped 
to the Hill for a budget session 

Few of these men are visual educationists 
or are engaged im the making ol motion pur 
cures and filmstrips. Although it will be June 
before final fwures are in, one can sav now 
without fear of contradiction that no am 
bitious film plans are in the making. The 
largest. Government sponsored undertaking 
the foreign film program of the Deparunent 
of State — costs considerably less than a single 
plane. 


Concress Dorsn’t UNDERSTAND 


Film-making is an exceedingly minor ac 
uvity of Government and for the mosc part 
is carried on in an almost furtive atmosphere 

with “administrative” as distinguished from 
statutory funds. The reasons for this are not 
far to seek, 

The Congress, burdened as it is with multi 
fold problems of the utmost magnitude, nei 
ther understands nor recognizes film except 
possibly as something dark, evil, sonmhow 
“propagandistic,” and inspired by the Ad 
ministration. Seldom is any but the most 
weighty issue thoroughly understood by more 
than a handful of congressmen since legisla 
tion by committce is the prevalent system. 
There are a good many things to learn about 
Washington that you don’t learn in a Fri 
day-afternoon “current events” class. Even 
tually there may even be an informational 
motion picture, springing from universally 
accepted parentage, showing how a bill, ap 
propriation or otherwise, does become law 
and how the Congress functions 


Post Surrort Ils Anorner Item 


The politically successful motion picture is, 
or should be, among other things a synthesis 
of conflicting viewpoints, and for this reason, 
too, Governmental film-making has endured 
almost insuperable obstacles 

Lack of expressed popular support, re 
sulting from meager information and wunder 
standing, is still another hindrance, aad in 
this connection the Congress bears less re 
sponsibility, “Insofar as communications be 
tween the Government and the Congress have 
left something to be desired, so have com 
munications between the Government and the 


public. No democracy can act firmly, with 


* Miss Cook is the accredited Washington 
correspondent of Business Screen in the na 
tional capitol, 


the courage of its own convictions, unless the 
people know what it is about.” 

Notwithstanding these obstructions, is 
safe to say that if informational films depict 
ing the work of the Government were as polit 
ically respectable as dried eggs and surplus 
potatoes, the people who want such films 
would have them. 

In order to benefit from the stimulus ol 
Federal films, however, non-theatrical groups 
consumers, producers, and distributors of the 
embryonic industry-would perforce have to 
make their organized wants known in Wash- 
ington, Intensified interpretation, increased 
publec education, better divected public rela- 
tions ave the crying need of this powerful 
medium for extension of the democratic proc 
ess, and most sympathetically Tsay that con 
sumer groups, however initially enthusiastic, 
cannot long exist without continuous avail 
ability of quality product, 

Procreess Mape in INTERNATIONAL AREA 

The educational process is slow, but that 
the minds of men may be influenced and 
changed is illustrated by Senator Karl E 
Mundt of South Dakota, Eleven years ago, 
in 1999, Senator (then Congressman) Mundt 
compelled the withdrawal trom circulation of 
The Plow that Broke the Plains, presumably 
on the basis that a fancied slight to South 
Dakota, resulting from the simple, geographic 
fact of its location within the area of the 
Great Plains? was of greater importance than 
that millions of people, including the “on 
coming generation” —whose teachers booked 
the film beyond print capacity~—should under 
stand wity there should be good conservation 
practices, a responsibility of the Federal Gov 
ernment, i.c., all the people. 

Yet, nine years later Senator Mundt gave 
his name to the United States Information 
and Educational Exchange Act of 1948 (the 
Smith Mundt act), An Act “to promote the 
better understanding of the United States 
among the peoples of the world and to 
strengthen cooperative international rela 
tions.” 


Fiums Can Reacn MAsses 


This Act is the enabling legislation under 
which the State Department operates and uti- 
lizes the various media of information—the 
Voice of America (sometimes referred to as 
the Whisper of America), press and publica- 
tions, exhibits, films and filmstrips. 

In many critical areas of the world—Italy, 
Greece, Spain, Portugal, the whole of the 
Far East—a large percentage of the popula 
tion is illiterate, which creates the problem 
of how to reach people who do not read 
newspapers and magazines and who do not 
have radios. 

This problem is being partially resolved 
by the motion picture program (see Business 
(CONTINUED ON PAGE PORTY ~ SEVEN) 


The Strategy wad Tactics of World Communum, p. 51, Sth 
Congres, Id Sesion, Howse Document No. 619, Commitice on 
foregn Affairs, US. Government Printing Offer, Washington 
1948 

The grass lands a wind continent of gran 
tvetching from the broad Texas Panhandle up to the moun 
tain reaches of Montana and to the Canadian border. A coun 
try of hegh and san withewt rivers, without streams, 


with little rain 
From the commentary for The Plow that Broke the Plains, 
written and divected by Pare Loren tor the Farm Security 


Adminitration, USDA, 
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“Repeat Business” A Measure of Quality 


THESE SCENES TELL A REPRESENTATIVE STORY OF TYPICAL AUDIO PRODUCTIONS 


|. below!) “Clear Tract fer PRE hes pawed 
the 000. 000 sudience mart including theatre showings 


2. GM distributes Modern Power” with more 
thes 400 prints in wee 


} Westinghouse brote records with ity Audio Technicolor 
production “The Middleton Family 


4 (top right) American tron & Stee! institute's “Stee! 
hes been booted solid since (935 


6. Ethy! Corporation uses “The Long Rood” as the basic 
film in ity widely popular film library 


“Time 


produced for Elgin Watch Company, is « 
leader among pictures sponsored for schoo! use. 


NUMBER THREE OF THE CONTINUING 
SERIES ON “MEET THE FRODUCERS” 


By Avoo” has meant quality 
on the screen since the organization 
was established by the Western Elec 
ire Company im 1935. Sixty permanent em- 
plovees, who have worked together for many 
vears, may account for the kind of teamwork 
which imevitably produces quality pictures 
which, in turn, bring new orders from old cus 
tomers and attract new prospects as well 
Audio Productions, Inc., whose headquar 
ters is in the Film Center Building, 650 Ninth 
Avenue, New York City, has an enviable pro. 
duction and employinent res ord in an industry 
which has had its ups and downs. More than 
half of the Audio staff has been with this one 
organization for over 10 years. A third of the 
staff can account for 15 years or more service 
Poustic Retations Fiims 
\udio is now very largely emplovee-owned. 
Certain of the key employees with the help ol 
outside capital purchased the company trom 
the Western Electric Company in 1942 
For years, Audio has specialized in two 
major types of film work, avide from the usual 
amount of direct advertising and training pic 
tures. The first and foremost is public rela 
tioms pictures, many of which have wide dis- 
tribution in schools as industry-sponsored edu 
cational pictures. Three outstanding examples 
of Audio success stories in this field are Steel 
produced for the American tron and Steel 
Institute, Tone produced tor the Elgin Watch 
Company and Clear Track Ahead produced 
for the Pennsyivania Railroad, each having 
exceeded many millions of circulation 


\warpen Frest Pair ar Venice 

Audio's other claims to deserved attention 
are its technical work for the U.S. Navy De 
partment for the past 10 years and its notable 
productions in the medical held. A recent pic 
ture Cancer: The Problem of Early Diagnosts 
was awarded the First Prize at the Interna- 
tional Film Festival in Venice, Italy. 

The company today, with 17 years of suc 
cessful operation behind it, can rely upon “re- 
peat business” from satished clients for more 
than twothirds of its annual grow business, 

INDIRECT INSTITUTIONAL Seace Featurep 

In passing, Audio advertising which appears 
regularly in Bosiness Scaren might deserve 
mention. Audio seldom uses its advertising 
space to say anything about Audio but, instead, 
publishes letters from satished clients who say 
far more than the producer, in all modesty and 
good taste, would dare assert. Each letter, in- 
cidentally, will always be found to stress an 
adnuration for the pleasant and ethcient man 
ner in which the Audio staff worked with the 
chent’s organization 


(CONTINUED FROM PAGE FIGHT) 
ven and other pertinent groups in Chicago; 
the ALA's distribution setup in Cleveland; 
and the Eastman Kodak Company with respect 
to technical matters and future developments 
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Though Singing to Each One 


4 


THAT’S THE WAY IT SOUNDS when your 
16mm films are projected with the 


So true to life is the realism of sound reproduced 
by the RCA "400" that each person in the audi- 
ence hears and sees pictures on the screen with 
an illusion of utter reality. It is as though each 
member of the cast were performing for each 
person alone. 

Voices are crisp and life-like, Musical notes 
are crystal clear. Sound effects are identical 
with the original. 

Yes, your 16mm sound films projected with 
the RCA “400” achieve that true-to-life feeling. 
Screen images, too, are at their brilliant best, 


natural looking, full of snap, in full-color or 
black-and-white. 


In addition, the RCA "400" gives you the bene- 
fits of easy threading . . . individual tone and 
volume controls . . . reliable performance in 
projection of both sound and silent films. 

Before you buy any 16mm sound projector 
see and pear the RCA “400”, 

Send for free descriptive literature. Write to: 
Visual Products, Dept. 17C Radio Corpora- 
tion of America, Camden, N. J. 

RCA “400” JUNIOR. The only single-case standard 
sound projector of fully professional quality 
RCA “400” SENIOR. Provides theatre-quality reproduc- 
tion of 16mm sound and pictures for larger audiences, 
auditoriums or larger rooms. 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. 


in Canede: RCA VICTOR Company Limited, Mentreai 
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COLOR PRINTS 
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OVER $0,000,000 SLIDES PRODUCED 


LABS, 


NEW YORK OFFICE, 18 EAST 420d ST. VA 62900 
CHICAGO OFFICE, 30 W. Washington &. Fi 


64480 


pect 


$16500 


fee curcace 


ELECTRIFIED FARMING 


Sponsor: The General Electric Company 
Tithe: Fiectrified Farming, 24 minutes, color 
produced by GE's motion picture depart 


ment 
® The “best hired hands” on the nation’s 
farms taday are represented by clectric 
that make a farm casier to operate and mor 
ethoiemt, according to GE's new color him Ele 
trited Farming. 78 tasic clectric tools are 
shown in the film, in four case studies of how 
electricity serves a dairy farm, a poultry farm, 
a fruit farm and a farm where hogs, corn and 
cattle are raised 

Among several new tools recently introduced 
for the farmer, as seen in the film, are a silo 
unloader, barn gutter cheanet, automat poul 
try feeder, crop drier, seed cleaner and fan 
mall 

Goud pictures on one of America’s basic in 
dustries like this are interesting to farmer and 
city slicker alike This one will receive wide 
distribution through all offees of Association 
Files 


Sponsor: The National Conference of 
Christians and Jews 


Tithe: One God 


minutes, produced by Farkas Films 


black and white, 37 


&® This is a presentation of the means 
of worship of the three major faiths in 
America. Jewish, Catholic and Protestant 
services are shown, with a brief glimpse 
of Eastern Orthodox worship 

Designed to broaden the base of inter 
faith understanding, One God is a docu 
worship. Back 
ground music is by leading choirs and 
members of the N. B.C. Symphony 

Association Films ofhees in New York, 


ment of its one subject 


Chicago, San Francisco and Dallas can 
supply rental prints at $10 per day on 
$25 per week 


SUCCESSFUL SELLING 


CONTINUED Peo PAG THIRTY THREE 


how to sell, but how’ to handle the situations 
that would extend all the wav from credit dif 
fioulties to lack of follow-through by a Service 
Department 

ll new men hired are required to view the 
filmes simultaneously with product traming. 
They are therefore better salesmen when they 
hut the firing line 


Usinc Sexies Fourts Tine 


“In short, we feel that we developed a great 
er awareness of the necessity of good public 
relations and follow-through, as well as mak 
ing good technical salesmen 

“In this instance we use the word ‘technical’ 
to mean a man who understands that selling is 
the art of being the best convincer in main 
taining the control of the interview at all tomes, 

“The average user might feel that one ex- 
posure to the series of films would end the 
practical value, However, our plans call for 
us to use the films for the fourth time as a 
complete series commencing late in March, 
1950, amd, in the meantime, we are formulat 
ing plans to extend the training with the same 
series to dealers who have the problem of 
properly training their own salesmen 


Vator in Dottark ReTruRNs 


“Properly utilized, The Sleeping Giant 
Serres has an over-all sales training value that 
can be measured in terms of real dollar returns, 

“There are powerful selling phrases and 
illustrations used in the films which soon indoc 
trinate themselves into the conversation of the 
sales department 


up the bricks’ 


such terms as ‘Don't pick 
‘What will it do for me’ 
What are the benefits and advantages’. . . 
‘Buck sales resistance? No, by-pass it’. 
We have vet to find any film series or any 
Hats off 
to Rocket tor practicality e 


single film in any way comparable 


Business Film Users May Obtain 
New Sports Reels Via Official Films 


The Solid Foundation... 


@ Iwo new sport films, Touch 
down Thrills of 1949, and Basket- 
hall Thrills of 1949, have been 
recently released by Othcial Films, 
New York 


Eflective films, like skyscrapers, need solid founda- The tootball film, which comes 


tions. Planning and writing scripts that form the firm 


foundations for good films is our business. 


Scripts By Ocuette Granducei 


THE COMPLETE FILM WRITING SERVICE 


GUARANTEED ACCEPTABILITY 


TOP ATLANTIC BLOG. P30 F STREET NW WASHINGTON 4, D.C. we =ERECUTIVE Soa) 


* IN NEW YORK, ENTERPRISE 6535 © 


in all standard sizes, is the fifth in 
the series of annual “pigskin high 
lights” films released by Ofhcial 
Films. Football games shown in 
clude Notre Dame-Southern Cali 
fornia, Penn-Cornell, Army-Penn, 
North Carolina- North Carolina 

lL ulane-Georgia Tech, Notre 
and Army 


Basketball Thrills of 1949 was 
photographed at Madison Square 
Garden in New York and high 
hehts the Kentucky-Iinois NCAA 
finals and also shows the National 


Invitation Championship San 
Br ranci 


«oLovola match 
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NEW Magnetic 
Tape Recorders 
for every purpose 


NLY Brush brings you a complete 

new line of magnetic tape record- 
ers—to fit every purpose and pocketbook. 
Above is the Soundmirror travel model, 
available for either 30 or 60 minute 
recording without removing the reel. 
High in fidelity, rugged in construction, 
it can go anywhere. Standard cabinet 
models in either blond or brown mahog- 
any also available for 30 and 60 minute 
recordings. Eight fine new models in all. 


Exclusive Dealerships now open in some parts of U.S. A. 


for more than 10 years leaders in magnetic recording 


A COMPLETE 
Selling Plan— 
Proven 
successful 


| am KIND of selling aid you 


need. Authentic printed reports 
on experiments at Northwestern Uni- 
versity ... how to hold educator meet- 
ings to build sales . . . sales training 
manual . . .“101 Uses” booklet . . . wide 
range of inexpensive prospect literature, 
displays, window banners, newspaper 
mats, etc. Brush gives you not only the 
right merchandise, but proved-to-work 
merchandising help. 


NEW Educational 
Model for the 
Big School Market 


HE PROFESSIONAL tape recorder 
find easy to use. Two and 
one-half watt output through famous 
RCA high quality accordion cone 
speaker. High fidelity in ranges beyond 
the piano (7,000 cycles!). Matching 
carrying handles that enable one or two 
students to carry it from room to room. 
Blond or mahogany finish. The real 
“buy” in the school field. 


Firm Name 


My Name 


City 


Type of Business 


THE BRUSH DEVELOPMENT COMPANY © Dept. 8-3 
3405 Perkins Avenve Cleveland 14, 


Gentlemen: We're interested in hearing more about the Brush exclusive 
dealer franchise for Soundmirror. 
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lal af t 

cording of for filo have 


with quarter inch magnetic tape 
facility aml are 
the driving reasons behind thes 
of magnet tape recowd 
img hes made oan stublished 
only remained to insure that the 
‘ape could be moved hronmous 
ly wih picture him to 
its apple stron to the latter 
Magi ti ar 
placed on the small quarter mich 
tape at the tome of recording by 
the GO cycle current driving the 
svi hronous motor of camera and 
I 0) cveles serve as the gun! 
img comtrol to bold the tape om 
sven on play tack 1 
has now been accomplished in 
relatively equipment 


especially on the res sick 


In fact, any of the normal protes 


th tape m« we 
ers may be adapted to this system 
by the expechem of placing tle 


Ratwertone svachronous record 


itm on an these equip 
ments, This is ached to the 
iwo or three natmally used tor the 
recording work Adapted 
hits ate ait stlalole i 
number of machines 

\s ‘ re tively 
the teela t ical he sens 


recording on lacation of 
the larwe sound trucks so 
on the scene where tlm um used 
Ome of the great alvantages of 
ibe the the tact 
that the director amd the actors 
can all hear a take unmedtatels 


has been rewistered on the 


tape 

lt normal procedure to heey 
all magnetic ape recordings until 
tle ture completely 


Thies enables re recordings trom 


the tape to the film om case, tov 


Tape Recording for Production 


Technical Notes by Col. Richard H. Ranger, President, Rangertone, Inc. 


any reason, the photographic de 
velopment of the sound om the 
him oot made properly the first 
tittw 

Cine of the first demands mack 
im testing thus tape Was to deter 
mite whether u really was capable 
of making lipsyachronization 
inv number of tests have been 
made of this partwular lteature 
the latest at the Signal Corps 
Photograph Center in Astoria) and 
the equipment certainly has been 
able to stand up under these, Now 
that has proved its capabilities 
in this direction the mext step is to 
mudlicate that actually is possible 
to change this strict synchronism 
to advantage, partiularly for dub 
bing or for cases when wild takes 


were necessary or where the cam 


Tee 
Pany 


WF. Hote) 


san 


‘ 
PEERLESS LABORATORIES 


; 


Cocumau Picruaes 


weeoe 


era usell was not maintaming 

Dubbing sound to film already 
photographed an established 
practice in motion picture produc 
thon Magnet tape again olfers 
a real lift im the tediousness of this 
procedure this same ability to 
move the tape forward or back to 
compensate tor slight errors, it ts 
posible to shift the tries that the 
actors have made in mouthing the 
words to make regmter exact 

This facility that magnetic tape 
offers, first. of being im strict svn 
chronism when so desired, or in 
being moved forward or back 
when necessary, opens up new 
opportunities lor tts economic, 
practical amd quality use 

While it is true that the cost of 


Ux 
“amon, 
fies Ine 


BUSINESS 


the recording medium is never 
comsidered a sizable factor in mo 
tion picture production (compared 
with the other costs involved) it 
is still a cost item. Magnetic film 
offers a saving in the overall cost 
ot recording sound—quarter-inch 
tape reduces this still further 
Iwo practical points are worth 


Tape recording m production 
for MPO's “Tanglewood Story” 


noting. There is no blooping 
problem whatsoever in splicing 
magnetic tape. While it is normal 
ly good procedure ol course to 
make all splices in blank spots, 
nevertheless it has often been 
necessary and successful to splice 
directly in a musical sequence 
where the two takes may combine 
the beginning of one with the end 
ol another to make a much more 
perfect whol Finally, the quarter. 
inch tape takes much less space 
than either magnetic or photo 
graphic film. It is possible to get 
a half hour recording on a reel. 

For the State Department film 
The Tanglewood Story shot by 
MPO, music was the predominant 
theme. This was all post-synchro 
nized with the sound from the 
tape as originally recorded by the 
Boston Svmphony Orchestra un 
der the direction of Serge Kousse 
vitzky This sound was played 
back to the same orchestra tor the 
camera to take them in action 

Strangely enough it was found 
that under the tension of tollow 
ing their own music from the 
speakers, there was 4 tendency for 
the musicians to speed up. After 
two or three tries, by the simple 
expedient of speeding up the tape 
slightly to match the rate at which 
the orchestra was playing, the two 
wound up absolutely in step 

For this operation the synchro 
nizing pulses were not placed on 
the tape in the original sound 
recording: instead they were 
placed on this tape during the post 
svnchronizing when the cameras 
were rolling. This ts necessary to 
be sure that the cameras and the 
{CONTINUED ON PAGE 43) 


SCREEN MAGATINE 


| 
4 
| More and +to 
., from coast To 
p os OUST mise 3 
widely 
RLESS rite Treatment 
the OniGinat 
| veperating 
Proven for 16 years — 
| | 
never equalled, 
| 
LESS 
Write ter tree Mereters 
ERLESS 


For more information about 
Beseler Model OA4 write for 
Booklet F 


NUMBER 2 + VOLUME Ii + 19606 


| 
| 
5 
— 
| your SALES | 
RAMS with hee 
39 


In theS 


N.LA.A. Film Urges Teamwork 
Between Seles and Advertising 
@ 


teamwork between sale 


sales results real 


mivertioing, Thi the principal 
theme of The Radar of Selin " 
lew on adverts 
img, now in preparation bry the 
National lochustrial 
New bation 

The pe tune ts nace proms 
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ofl awe, 
\u aval 


pele 


nan Pulsleshing 


Cannpan on the 
Putman 


treal nits 


Ih minute thio toclucdes recon 


atments of che umented case hie 


chemo theme that re 
Putman Awards in 1947 
sales protucing 


promotional experiences of 
trial 
Kaphact 


Wolltf 


three will tx 


svailable to a 


ection of Amerkan ondustrial 
rent 
Certam 
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fot matagcment 
Natwmal As 
Niet 


pate th, 


tribation such as the 
wx tation of Manulac turers 
kan Management 
S. of Commerce, Na 
tional Sales Baccutives, Amer 
\clvertising 


an of 


Awem tes 


S&S Seth, chanwman of the 
N.LAA. motion picture project 
committee, sated that The Radar 
of Selling will tx premn real at the 


NLAA 


geles on June 28 


Los An 


Association Films to Distribute 
Metropolitan Life's Heart Film 
@ Mecwally 
matron on heart 
fouml in Be Your 


TATION 


suthentuated infor 


will 
free 
distributed by 
Mir Lore 


te thee 


ine 


Inst COMPANY infor 


reckon 
language 


him 


denominator of lay 


the pr 


mary at middleaged men and 
women. evokes interest audi 
ences of all ages and all pursuits 
The workings of the heart and 
how much m can take at various 
wes shown \ctual mo 
then prec Chane the 
heart and ite valwes at work 

The underlying plot the stor 
a business man wl earns that 


he can live a happy 


be bas bad a heart attach 


PICTURE PARADE 


NEWS 


1 room leads t 


Ronded's 


AND COMMENT ABOUT 


BUSINESS FILMS 


mee 


rm scveerning 


room 


Bonded Film Storage Opens N. Y. Preview Center 


@ Ine 


STORAG 


Company threw a big shindig in 


its slick 
Theatre 


honar of new 


Filen 


Center 


otheoes and 
which 


al 


Ninth 
new theatre 
ims at all 


in February 
Ne “ 


wailable 


tines 


at 
York Ihe 
for screen 


contains 


e Distinctive Films 


e For Specific Purposes 


e By Outstanding Personnel 


PATHESCOPE PRODUCTIONS 


S80 FIFTH AVENUE NEW YORK 


N.Y 


PLAZA 7.5200 


BUSINESS 


about the best projection, seaung 
and acoustical facilities available 
anywhere today 


Features Smart New Wall Covering 
@ Of particular interest in Bond. 
ed's new theatre are the walls, pa 
pered in Watt Cover. 
inc. This stuff, about as thick as 
linoleum and as ¢asy to apply as 
wall paper, will take paint, wax, 
antiquing or several other effects. 
It is sturdy enough that a floor of 
it in the manufacturer's ofhces has 
been walked on for two years with 
no sign of wear 

vond and 


being attractive 


durable, 


Sculptured Wall Cover 


Bonpep’s Executive Stare (shown 
above) includes (1 to +) E. Kandel, 
C. M. Ross, M. J]. Kandel, and §. 
Kandel, at open-house party 

ing has two other features to com 
mend it to anyone contemplating 
a new projection room. It has been 
tested out by Bonded's sound en 
\-1 acoustically, and it 
is relatively Rolls, 
measuring 16 vards by inc hes 
retail at $16.20 and are available 
at most decorator shops and de 
For further in 
formation and sample squares of 
Sculptured Wall Covering (avail 
able in woodgrain, matting, brick, 


gineers as 
ine XN pensive. 


partie nt stores. 


split bamboo or straw) get in 
touch with Katzenbach & Warren, 


Inc., 49 East 53rd Street, New 
York. 

Oil Industry Signs New Picture 

@ The On INFoRMa- 
Tron Comeertee has contracted 
with Louis de Rochemont Asso 


ciates and Film Counselors to pro. 
duce a new 30-minute motion pic 
tentatively titled 24 Hours of 
I he 
part petroleum plays in the lives 

It will 
summer. 


ture, 
Progress him wall show the 
of 150 million Americans 
be completed late this 
Philip ¢ Humphrey, 
Public Relations 

chairman of the O11€ 


ture committee which is preparing 


Texaco 
Manager, is 
motion pi 


and supervising the new film 


Acetylene Association Making Film 
@ An 


now in production for the INTER 


interesting new picture is 


NATIONAL TYLENE ASSOCTATION 


at Transhim, Ine 
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Mullins Mfg. Corp. Packages 
1950 Sales Training Program 
@ With 5,000 dealers and 
more than 15,000 retail sales 
men in need of aid to meet the 
competitive selling ahead im 
the home kitchen held, Mul 
lins Mig. Corp. is backing its 
“Youngstown Kitchen” lime 
with the full range of sales 
training materials 

Recently unveiled in an 
eastern session, the “packaged 
sales traning program devel 
oped by Harry A. Armbright, 
director ol sales edux ation, in 
cludes charts, sound slidehinus 
l6mm sound motion pictures 
and integrated aids, The Jam 
Handy 


duced the visuals 


Organization pro 
Both pri 
mary and advanced courses 
are offered, with the primars 
material available tor show 
ing in the local dealer's store 
\ further “basic” course pro 
vides full details on the entire 
line and covers a six-hour pe 
riod. The advanced course 
(Selling Action Conference) 
1s ope n only to salesmen who 
complete the basic course 


West Coast Sponsors Active 
According to Studio Report 
@ Commercial motion pic 
tures recently released on the 
West Coast include produc 
tons for California Packing 
Corporation, Standard Oil of 
Calitornia, West Coast Lum 
bermen’s Association and Pa 
cific Gas & Electric Co. Each 
was handled completely or in 
part by W. A. Palmer Films, 
Inc., San Francisco service or 
ganization 

Lumber for Homes is the 
new him for West Coast Lum 
bermen's Association, pro 
duced by the Rarig Company 
of Seattle, with synchronized 
sound and other finishing in 
Palmer's San Francisco labora 
tories. The picture, Si- 
erra Fish and Game was pho 
tographed by the company, 
with a script by William Park, 
and Palmer score, recording 
This film has 
unusual shots of fish caught 


and finishing 


under water, close ups of deer 
and more than one hundred 
thousand ducks in flight 

The first joint, amphibious 
exercise of the Army and Navy 
is shown in Operation Miki 
produced by Joe Rucker for 
Standard Oil Company, with 
all sound effects, score and 
recording by Palmer Films, 
Inc. Miki, Hawaiian for pre 
paredness, was shot on Oahu 
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20 LBS. OF SALES DYNAMITE 
A Truly Lightweight Sound Projector 


UFT-UP WEIGHT. . . . 20 Ibs. 
COMPLETE UNIT WEIGHT . 29 Ibs. 


This new opens a new ere for 
lémam. sound Gims for business use 
Idea! for selling, demonscrating, per 
sonnel training, public relations and 
sores of other modern tasks 
It offers Questanding tome quality, bei! 
lant propecoon. semplifted chreading 
plus rugged. precsson-quality perform 
ance year after year. Mail coupon today 
for full details and specifications on 
the 


a Gener 


Send for This Booklet .. . 


“A POWERFUL AID TO InDUSTEY” 
It shows how 16mm. sound films can be used to 
° help solve your problems. It’s free . . . mail coupon 


for your copy. 


’ 
* 


Alert Duo-Therm Organization Uses 
A Corps of Ampro “Stylists” for 
Dealer and Salesman Training 


The makers of the famous Duo-Therm home heaters, water 
heaters and floor furnaces have long recognized the need for 
ovdio-visual aids in their soles training and service program. 
Built-in quality, special features, exclusive advantages need the 
combination of sight, sound and motion to be grasped quickly 
ond completely. Recently they purchased a bakers’ dozen of 
Ampro “Stylist lémm. sound projectors and put them to work 
at once—dramatizing the most effective Duo-Therm sales points 
to salesmen and declem—teaching service men how to do a 
more efficient service job. At this time they are well pleased 
with the results of their stepped-up audio-visual program—and 
with the performance of their corps of Ampro projectors. 


Other Leading Componies Are Making 

Ampro Projectors Pay Big Dividends 

Industrial leaders in increasing numbers are realizing the tremen- 
dously effective impact of 16mm. sound motion pictures, The 
superb “professional quality” pictures and sound reproduction, 
the extra measure of film protection and serviceability . . . all these 
things have made Ampro America’s preferred \6mm. industrial 


sound projector. 
-_ 


| 


~ 


oh 
othe 


a\« 


AMPEO CORPORATION 85 350 
2635 Western Chicege 18, 
Plecse send me full detolls, specifications end price 


on the Ampre Sound Projector, 
free beoklet, “A Powerful Aid te tadustry.” 


WRITE FOR COMPLETE FREE LIST OF LOW-COST FILM GUIDE LIBRARY EDITIONS 


@ Many useful reference publications are available 
to Business Screen readers in our growing Film 
Guide Library which includes Safety, Sports, Health c/o 812 N. Dearborn Street, Chicago 10, Ilinois, 


& Welfare, Sound Slidefilm Guides; Projectionist’s 
Handbooks, etc. Write today for complete free list, 
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by Joan ef Trud \ershall 
Color Film on Women's Personal 

Grooming Released by Toni Co. 

@ A color tlm on the 
goml to women has 
Apex Film 
Corporation for Company 
Mis Dunning Goes To 


Town, the nove tells the story of 


been completed try the 


s young woman whe 
K 


opportunities until 
she learns to bmprove her personal 

The home permanent manufac 


plans to show the lomm 


wound prints to drag che part 


trent the tains high 


and womens clubs 
Se that th 


may 


used in markets with a 


minimum af change tharrator 


te 


showings ane already 


planned for this vear in England 
The new him will supplement 


Headlines 


extemuvely by 


the full coleow 
which was 
Tons last your 
Celanese Slidefilms Instruct 
Store Clerks in Selling Rayon 
@ 
has 


PUMA TIOUN OFF 
produced the first 


of on 


aml textiles. The fest series 


tleals with rayon mms aml tex 
tiles aml wo odesiened to echucate 
dlepat tine nt personnel that 
they may pass on information 


sbowt raven to the consumer 


Cclanew placed mm initial order 


owt 100 prints of wh shdehim to 
be up tor to che 
stores civ tenons With 


each set of five sludes oa 


twenty page script to be read with 
the showing and a prepared quis 
to be comducted alter cach show 
ng 

This first series is 4 Mod 
ern Yarn For Modern i ne, aml 
is clivicteed three pearts « ah ot 


which can be shown in nine mu 


42 


Product Pictorials 


utes. The series offered to de 


partment sores by Celanese for 
The 


aim of the 


arm the retail salesperson 


with factual information which 
will enable him or her to sell more 
eflectively the many textiles made 
of chemical varns 

Ihe joint venture of 
the Company's advertising depart 
ment and sts agency, Ellington & 
Company, ite producers are 


Transhion, 


Sponsor Two Films in American 
Drug Store Training Series 

@ Becton, Dickinsow anp Com 
rany of Rutherford, New Jersey, 
and Corroration of 
Bloomheld, New Jersey, will spon 
sow two of the twelve training films 
in the American Drug Store Busi 


news Training Series in New York 
City 

The series is being prepared 
under the direction of Seymour B 
Jettries, coordinator of the Phar 
maccutical Business Administra 
tion programs at the City College 
Midtown Business Center, New 
York, and the Brooklyn College of 
Pharmacy. Becton, Dickinson and 
Company will sponsor the training 
session on “Merchandising Pre 
scription while the 
Schering Corporation will sponsor 
the session on “Promotion to the 
Public.” 

Schering is also sponsoring the 
him Professional Promotion. 


Accessories”, 


@ Discovery Corr., 16 
Piedmont Street, Boston, has ob- 
tained l6mm rights to Admiral 
Richard E. Byrd's Antarctic epic, 
Discovery. Prints are offered for 
sale wo dealers. 


SATISFIED 
CUSTOMERS 


Loucks & Norling have a record of 100°) in producing 


and delivering satistactory sales, advertising, training and 


educational hims for our customers 


In 26 years of making motion pictures, from silent to 


sound, from black 


failed to satisfy the 


chent 


and white 


to color, we have never 


and in most instances the 


hims have been outstanding un picture value, narration, 


oldest clients are stall our best Customers 


A tcasm 


LOUC 


245 west 33 


MOTION PICTURES 


special effects and overall attention value 


SLIDE Fiums 


Our 


There must be 


‘NORLING 


sf. 


NEW YORK 
SINCE 


city 
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New York Screen 


@ Association is distribut- 
ing a revised version of the French 
Sardine Company's exciting The 
Story of Tuna, released several 
years ago as a longer film and now 
shortened to 18 minutes, sound 
and color. 
@ Yorker's popular US 
Rubber sponsored documentation 
of the baseball-for-boys movement, 
Little League Baseball, is being 
released in a Japanese version for 
distribution in Japan and the 
Ryukyus Islands. 

@ Write to the Camera Mart, 70 
West 45th Street, New York, for 
the 1950 edition of the Mart Mes- 
sage. The illustrated booklet con- 
tains descriptions and prices of 
professional motion picture and 
television equipment, 16mm and 
355mm, as well as laboratory and 
editing equipment. 

Camera Mart also announces 
demonstrations and tests of the 
new Auricon Cine-Voice at the 
New York showrooms. 

@ Cotumata Recorps, Inc. has a 
new record cutting technique uti- 
lizing a heated stylus which pro- 
duces a cleaner, quieter groove 
and greatly reduces loss of high 
frequencies. 

The new technique, Thermal 
Engraving Process, is now being 


used for Columbia LP Micro 
groove transcriptions. 

Peexiess Fum PrRocEsSING 


Corr.’s equipment has recently 
been installed at W. E. Hockey 
Associates, San Francisco; The 
Vitacolor Laboratories, Burbank, 
Calif.; Chicago Film Laboratory, 
Chicago; Capital Film Service, 
East Lansing, Mich.; Motion Pic- 
ture Productions, Cleveland; The 
Distributors: Group, Adanta and 
Southwest Soundfilms, Dallas. 
With its plants in New York 
and Hollywood and its various 


oficial licensees from coast to 
coast, Peerless outlets have in- 
creased from ten in 1947 to the 


present thirty. 

@ THe Hamitron Warcn Com- 
PANY's two films, How A Watch 
Works and What Makes a Fine 
Watch Fine (Business SCREEN, 
Vol. X No. 1) is now being dis 
tributed through all offices of As- 
sociation Films. 

@ Avupto Propuctions, Inc. is fol- 
lowing up on the successful 


- 3 
1 
me 
24 
‘ 
the 
— 


Healthful Living series of films 
produced for the Text-Firm Tape Technique: eeeeesesn . 


ComPrany with a new series of five (CONTINUED FROM PAGE 38) 
pictures to be correlated with Dr. 8s es 
on in Education. The first — nae slightly during oe post | Film industries Something Old, Something New 
the series aroused much enthu- service 
siasm at initial showings at the oyachroniaing, Something Borrowed ... What to Do? 
rt N.E.A. Convention in Atlantic For this picture sovetes espero | Kodachrome That was the problem a harried producer 
City last month. weve: chat eusdeut in the ame Reproductions brought us a while ago. He had to make 
pon synchronizing scqueace and a film out of various quantities of 
@ Other work in progress at Au- again the synchronizing signals | Wogetive D., black and white reversal originals vintage 
i dio: six pictures for the National were placed on the tape during the Developing | 1934; 16mm kodachrome print, 1938 ; 35mm 
T possibile to correct the synchroniz, | 4 ymm color print, plus sound recordec 
ing pulses as registered on the tape on discs, magnetic tape, lomm print and 
tional Board of Fire Underwriters ‘he simple expedient of | Dailies } 35mm print 
| 
; and one each for Chilean Nitrate "% the tape through the ma- Relenee Prete) Put then: all together, and he figured they 
Sales and Babcock & Wilcox. In chine again at the time that its toler or black and — spelled plenty of lab trouble 
addition, Audio has 32 reels of speed is controlled for a new take. white... 16 mm | Well howed him his 1¢ -gative fo 
Don’t Arrect Prrou and 35 mm ell, we showe im his negative for 
technical productions in process Se the Ghat th release printing the other day — everything 
i for the U.S. Navy and a quantity wt y-wesenionghensy- rashes wager wna Titles and Optical in proper focus and with the correct aspect 
of TV commercials before the shifts in tape speed are so slight Work and he called us miracle men. Of course, 
leness. and made so slowly that there s we're not. People have been giving ux com- 
no noticeable change in the music Blow-ops { plicated jobs for years because C.F I. is 
pitch. Dr. Koussevitzky was par Projection Service 


ticularly moved in seeing and 
hearing the finished film. The 
Egmont Overture was a particular 
ly effective sequence. The re 
recording of this tape to film was 


EDITORIAL 
RUBY 
fer Motion Picture & Television 


ond Hollywood's only Complete Laboratory 
forviee Service for and 35mm Films 


CONSOLIDATED FILM INDUSTRIES 
made by RC A Victor Film Studios | yor 
in New York, : ‘Telephone — HOllywood 9-1441 

All of this adds up to increased 
obtaining better sound with great 
er accuracy for motion picture 
applications. No doubt with time 
and experience, modifications of 
these general principles will come 
about as others contribute their 
ideas to its use, Television filming 
offers an outstanding opportunity 
in this direction and tape has al 
ready been used on several com. 


i i e Titles mercials and in the filming of 
yp entire programs such as The Big 


Story. 
...asmall item in the 


Studios which have assisted in 


cost, but a big factor in the re-recording from tape to film 


include Precision Laboratories, 
the appearance of the Reeves Studios, RCA Victor Film 

2S ° Recording and Eastern Sound Stu- 
finished production. dios in New York City; Glen 


THE KNIGHT STUDIO Glenn in Los Angeles; George 
341 EAST OHIO STREET - CHICAGO 11 Colburn in Chicago, and Crawley | 
Films Ltd. in Ottawa, Canada. 


SounprrRoor Atr-CONDITIONED 
Private Epitinc Rooms 
Movern Equipment For 


Every TecHNiIcaL ReQquire- 
MENT — 35 & 16mm 


Rentals By Day, Week or Month 


ALL WEW MOVIOLA EQUIPMENT 
Equipment Available for 
0 The Premise Rentals 
729—7th Ave., N.Y. at 49h St. 
Tel.: Clrele 5-5640 


SS 


RENTALS — SALES 


Bell & Kewell, Wail, 
Cine Special Cameras 


/ter ESS FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19, N. Y. 
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Mitchell Announces “Professional” 
Medel |émm Sound Film Projector 
@ Latest product of the Mrrcsett 
Comromation iss the 
Mitcnett 
now im production at 
the Glendale, Calilornia plant 
Ihe new Mitchell projes 
new concept in 
projection, the Mitchell 
quality profesional machine «ol 
precision construction and design 
with optional high 
mtensity arc or incandescent lamp 
proyection 

\ flexible propector the 
Mitchell is designed to meet 
cial needs and requirements of in 
clivedual users lo cout 
fessromal SSenm sound eqpuipinent 
The Mitchell proyector trames tts 
peture im the same manner that 
better profewional prope 
tors dla, by altering the pull. down 
of the film by the movement whik 
running 

\ onery net 
wel with a triple claw 
down allowing use of film with 
ene or two torn perforations The 
light to reach the wreen, The fea 
ture of permitting a change un 
pressure while the projector is run 
ning is the same as found on pro 
fessional propectors 

To assure the complete protes 
tion of mechanimm and tile, the 
Mitchell lomm Propector is en 
tively encased: Complete safety 
features prevent damage to equip 
ment and Ball an 
usedt aml precision 


cut gear teeth are automatically 


lubricated by running in 

1 be projector rolling stand is 
designed to roll through doorways 
amd ws with packs 1 hes 


projector may be tiltedd 12 deerees 


a4 


NeW PRODUCTS 


AUDIO-VISUAL EQUIPMENT FOR 


up or down, The Mitchell limm 
Professional Projector uses a fone 
high-grade 2 inch lens, which pro 
jects a sharp, clear image com 
pletely across the screen. Lenses of 
longer focal length may be used 
lhe new projector threads cas 
ily and has plenty of finger room 
Optional speakers microphone 
jacks, turn tables and other equip 
ment and accessories are available 
Protes 


sional exciter equipment used in 


reels are used 


this propector bs identic al with that 
used in all professional 35mm pro 
jectons resulting in clean, clear 
wound and long photocell lite 

Further information on both 
ure and incandescent lamp models 
is available by writing to Mitchell 
Camera Corporation, 666 West 
Harvard Street, Glendale 4, Cali 
fornia, or to Theodore Aliman, 
Room 710, 921 Filth Avenue, New 
York City 

Brush Introduces Eight New Models 
@ in order wo meet the large 
demand for magnetic tape record 
ers, the Brush Development Co 
Cleveland, introducing cight 
nuxlels of the Soundmurror, which 
incorporate new features devel 
oped trom the experience of more 
than a decade of production 

Improvements include changes 
applied to clutches, replacement 
of old type capstan ase mbhes, and 
installation of special panels on 
the backs of the cabinet models 
for telephone type plug 
thoms for radio input microphone 
nput and external spe aker output 

Ihe new lime 


standard and portable models, in 


ludes 


cluding the most recently intro 
duced Educational Model, which 
inmorperates many new develop 

New Radiant Flameproof Projection 
Screen Is Also Tropic-Proof 
@ washabic, fameproot, and 
fungus and ouidew-proal prope 
tion screen has been announced 
recently by Rapiant Merc. 
Chicago. The manutacturer says 
that ut absolutely will not burn 
and is proof against mildew and 
in the most humid cli 
mates. 

I bee nw Ww shale the 
protuct of long research, and ts 


mace of tabru 
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Revere Manufactures Low-Priced 
Tape Recorder-Radio Portable 
@ A magnetic tape recorder and 
combination to retail at a 
muxterate price being manutac 
tured bw Revere Camera Com 
pany. Phe recorder of radio can 
be used « parate lv on together amd 
a radio program may be recorded 
by the turn of a switch 

Each reel of magnetic tape 
holds an hour of recording. The 
compact unit is a handy portall 
and plugs anywhere for periorm 
ance, The uni has the advantages 
of most of the expensive Lape re 
corders and ts at the same tine 
within the reach of the general 
publ 

Forway Model Automatic |6mm 
Projector Includes New Features 
@ the new Forway 
\u tomatic has several unique 
tures which should place it on the 
mvestigation list of sales and sales 
Although 
machine im size oF 
weight (38 Ibs... loaded), the For 
way has three big features in its 10 


promotion managers 


a big 


watt high fhdelity output, its lamp 
housing which will take 300, 500 
ov 7) watt lamps without over 
heating, and its three safety trip 
rollers which stop the machine 
automatically in case of him 
breakage or damage 

Other features of the Forway are 
a oneshot central oiling 
automatic direct shatt film drive 
and magazine loading far quick 
imterchangeability of subjects 

Lhe Forway offers other advan 
tages Of a salesmans machine 
easy setup theatre m a suitcase, 
direct projection when required, 
\C 1M 
him capacity 


operation and 100-foot 


The Forway Automatic lists at 
$520. Epwarp |. Gaerne is now 
heading up automat activities at 


Forway 


Forway Monet 14 “Atromaric 
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Eastman Kodak Builds New 6mm 
Projector For Heavy-Duty Use 
@ For auditorium and = barge 
group purposes, a new heavy-duty 
l6mm projector ts now being of 
fered by the Eastman Kopax Com 
PANY. This projector, Company 
representatives maintain, is an im 
provement over others in its great 
er screen brilliance and its greater 
durability under constant use 

The unit is capable of standing 
up and delivering consistentiy 
high - quality motion pictures 
under the exacting requirements 
ol daily operation. The machine 
is divided into two mechanically 
independent but interlocked as 
semblies: the intermittent assem 
bly and the shuttersprocket sys 
tem. These are driven by separat 
synchronous motors which make 
for quieter operation. Individual 
motors also drive the blower, take 
up and rewind 

The entire projector is built on 
a mechanical unit basis, the lamp 
house being one unit structure, the 
intermittent system another, et 
Thus any of the ten major com 
ponents may be removed casily for 
service 

Although designed for perma 
nent installation, it can be moved 
disassembling it into three parts 
each of which is provided with 
handholds. The projector is called 
Model 25 

Following standard S5mni prac 
tice, an intermittent sprocket ts 
used instead of a claw-tvpe pull 
down mechanism. Positive and ac 
curate film transport ts provided 


by an eight-frame sprocket driven 
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by an accelerated geneva star. The 
twounterrupuion-per-trame shutter 
has a 65 per cent Uansmission. 

Mode! 25 provides exceptional 
sxreen illumination Equipped 
with a 1000-watt, 10-hour tungsten 
lamp, the projector has also been 
designed for use with arc lumina 
tion under more stringent projec 
tion conditions 

The unit is offered with a new 
type Lumenized Kodak Projection 
Lens which is designed to empha 
sive flatness of held and image 
resolution. Thies lens is offered in 
a choice of focal lengths—2, 214 
254, and 3 inches. All lenses have 
ant 15 aperture 

The improved sound optics in 
clude a two-stage pre-amplifer 
which is integral with the photo 
cell and feeds into a s parate main 
ampliher The amplifier system 
and speaker are manufactured by 
Altec-Lansing Corporation. Flut 
ter is reduced to 0.2 per cent rms; 
intermodulation distortion to 5 
per cent, 

The controls include a switch 
for phonograph or microphone in 
put. A four-position power switch 
serves the projection mechanism, 
while two knobs on the outside of 
the projection head provide for 
easy focusing and framing 
Advance Notes on New Audio-Visual 
Equipment and Accessories Just Out 
@ At presstime, news of the Surer 
PRovaL five-clement projection 
lens announced by Bell & Howell 
as standard equipment on all new 
projectors at no additional cost 
was noted. Complete details will 
appear here next month, but the 
new lens offers a marked advance 
in proyection quality; contains a 
new “held corrector’ clement and 
is held to an accuracy within 
five wavelengths of light in 
its precision manulacture 
@ There's news too of a new 
high-precision Stocker & Yale 
universal projector for both 
contour and / or front surface 
projection. It is primarily a 
measuring instrument 
Betow: the new Da-Lite 
background screen, 
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DaLite Screen Shows New Unit 
for Photographic Beckground Use 
@ THe Da-Lite Scaren Company 
has recently introduced a revers 
ible background screen for com 
mercial and portrait photogra 
phem. The seamless screen fabric, 
grey on one side and white on the 
other, hangs flat to insure a 
smooth, unbroken background 
tone. Lo reverse the fabric, the 
user easily lifts the case off the 
tripod and turns it around, A key 
slot center band at both front and 
rear of the case, fastens it securely 
to the uipod. It ts also equipped 
with a grey hammerloid case and 
sturdy tripod which allows the 
screen to drop within 12 inches 
from the floor 

Available in two sizes: 60” wide 
x 70’ high, and 70” wide x 96” 
high. Handy zipper carrying cases 
for both sizes. For information 
write: Da-Lite Screen Company, 
Inc. 2711 North Pulaski Road, 
Chicago 39, Illinois. 


New Projection Lens 
Announced by Bausch and Lomb Co. 
@ A unique, high-speed, six-cle 
mem anastigmat {. 1.6 lens for 
motion picture propectors, 
said by its manulacturers to be che 
only one of its kind on the mar 
ket, is now in production at the 
Bausch & Lomb Optical Co. 

This new two-inch lens, known 
as the Super Cinephor “16”, is 
designed especially for quality 
projection, It has a sealed, one 
piece mount which fits all sound 
projectors having the standard 
1% inch barrel, and its surfaces 
are coated to provide maximum 
light transmission 


filmeratt Studios closed down. 4.0.5. 
stepped in — here's the result 

ME Sr. Soler Spots SKW w/ stands $189.50 

ME Jr. Soler Spots 2KW w/ stands 104.50 

ME Mike Boom & Dolly 395.00 

Background Process Projection ovtfit, 

worth $15,000 4995.00 


High Speed 16/35mm Automatic De 
veloping Machine, worth $18,000 3395.00 


And mony others — send us your list of requirements 


FILM CABINETS 


KEEP FILMS SAFE 


PERMANENT 
FILM PROTECTION 


ALL STEEL INDEXED 
KEY LOCKS DUSTPROOF 
FIREPROOF ALL WELDED 
OVER 50 MODELS 


Filmstrip 
File 
Model MF-6 


Helds ever 300 
fimetrip cans, 
each in its own 
place and in- 
dened. Six draw- 
ere 

dividers. 


TYPICAL 16mm CABINET 


writt 
CATALOG Ne. 17 


Complete tine film fil- 
ing and hendling equipment 


Fleer mode! for varied library — copecity of 120 reels 
of varied sizes ond 100 fimetrips. 


PRODUCTS CORP. 


330 W 42 $7 NEW YORK 16 WN 


READ BY LEADERS IN BUSINESS & INDUSTRY 


| Each new suc of Business concerned with the problems 


ScREEN is delivered to adver and progress of audio-visual 
tising, sales, public relations, communications. Full annual 
and training executives within subscription only $3.00. Or. 


der today at Chicago 10, IL. 


business and industry who are 


OF THE Half CENTURY 


Other good buys from ovr $250,000 stock 


lémm Production Processing Units, new $2750 

Maurer Camere w/ motor, like new 

Sync Sound Projectors, rebuilt 

Eyemo © 6 lenses, motor, etc. 2 turrets 

Neumede 16/J5mm Avtomatic Film Cleaners, new 

Cine Bolowstar 8.3 lens, new 

Art Reeves J5mm Golvanometer, rebuilt FREE 


Cine Voice single system |émm comero, new for the asking! 
~~ listing ower « thow 
send “BETTER BUYS” in 
new end rebuilt FILM 


SINCE 1926 5.0.5. nos supplied leading fim producers with Studio, Cutting Room ond PRODUCTION EQUIP 


leb equipment. IN STOCK Comeros, Lenses, Booms, Bimps, Dollies, Moviolas, 
corders, Printers, Beckground Projectors, Processors, etc. ~ UNDER ONE ROOF 


MENT. All tully guaran 
teed 88 pages chock 
full of better buys —- it 
will save you many dol 
lors. Ask tor the Film 


5.0.8. CINEMA SUPPLY CORP. 
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Men who make 


Wr. Burnham Heads Transtilm Seles 
mi 


fad 


changes at 


promoted io 


charge of wales. Mr. Burnham was 
formerly with RKO Pathe and 
Putures betore 
Iranmehim least vear Refore the 


war, he was advertming and pro 


directow of the 


Bigelow 


Sanford Carpet Company 


Mills on Pathescope Seles Steff 


@ james Muss, former head 
ol the new husines department 
ol Pendray & Leibert, New York 
publi relatioms fem, has been 
appointed to the sales staff of the 
Parnescore Company ov 
ca, 980 Pilth Avenue, New 
19, N.Y producers om 


dustrial and educational hime and 
televisson commercials 
Mr. Mille had been 


lore coming to Pathe “op 


ative, be 
int the 
conmception amd activation of th: 
Energy Associa 
the 
the 


tion amd the sponsoring of 


stom energy exhibit by 


Iwookhaven National Laboratory 


Sound Masters, inc. Names Wood 

to Head Studio Television Program 
@ Hasoiw FE. Wonoset, presi 
dem of Sounm Masrens, Inc 
snnounced last month that Fran 
on Canter Wooo, has assumed 
full for all television 
Sound Masters 


Mr. Wood, who has been a part 


activities at 


ner and vice president of Sound 
Masters 


heen a produces of times for the 


site its pthon has 


past twenty vears He is now de 
voting all his efforts to the study 
of the 


telev medium 


PRancis Canter Woon, Ja 


@ Man 
United 


PICTURE 


Mane Caamen 


Cuamer, formerly with 
Artem, MGM and RKO, 


CLARIFICATION 


Because, in Hollywood, there are now two 
commercial film producing organizations 
bearing similar firm names, considerable 


contusion has been created. 


To clarity this unfortunate situation 
this original old company wishes to notify 
its customers and the trade in general that 
Frederick K. Rockett, 
general manager, has no connection with 
any other film producing organization 


now using likeness to his name. 


Frederick K. Rockett Company 


6065 Sunset 
HOLLYWOOD os 


Phone 


Granite 6464 


has joined Transhim as Assistant 
to President, 
Larry Gordon Made Chairman of 
Board for General Business Films 


@ Laney Gonpow has been named 
chairman of the board of General 
Business Fuss in New York 
which was recently purchased by 
Larry Gordon Scudios. WittiaM 
VAN Paaac was clected president; 
Orro H. Sorter, executive vice 


president; and oe Mun, 
secretary 
General Business Film's docu 


mentary department ts headed by 
W. Rosrxr Woovsuen and Beart 
Lawrence, former free lance tele 
vision director, will head the story 


department. General sales man- 


ager is Ortro 


its founder and 


Boulevard 
CALIFORNIA 


BUSINESS 


Richarp F. 


Fuller & Smith & Ross Centers Film, 
Radio and TV in New Department 
@ Ricnarp F. Reynowns has been 
appointed Director of Films, Ra- 
dio and Television at Futter & 
& Ross, Inc, Cleveland, 
national advertising agency. 

“The establishment of a central 
depariment to represent these 
three indicates their in- 
creased importance and use in the 
advertising and sales promotion 
programs of our clients” stated 
William A. Wright, vice-president 
and manager of the Cleveland Of- 
fice, in announcing Reynolds’ ap- 
pointment. 

While the film department has 
handled television activity during 
the past two years, radio advertis- 
ing has been a separate section, 
Mr. Wright indicated. John James, 
formerly of the radio group, has 
been named Associate Director of 
Radio in the new organizational 
setup. 

One of the first advertising agen- 
cies to establish a film department 
years ago, FSR’s film depart. 
ment during the past four years 
has supervised the production of 
over 250 films of various types for 
its clients. Of these, 78 have been 
for television use. Among the cur- 
rent television productions under 
way is a series of 13 half-hour 
hims, Adventures in Sewing which 
will be seen soon on 45 TV sta- 
tions throughout the country. The 
print order for the series is one of 
the largest single orders placed for 
l6mm film in recent years. Almost 
one million feet of film will be 
wound up on 2,340 reels. 

With FSR for 13 vears, Mr. Rev- 
nolds has been a member of the 
him department since his return 
from the Navy in 1946 and its 
director since 1948. As a lieuten- 
ant commander and photo officer, 
he supervised the production of 
approximately 150 Navy training 
fims and later was responsible for 
commercially produced films. 
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Homer F. Magers Elected to Marshal 
Templeton, Inc. Board of Directors 
@ Inc. of 
Detroit has clected to its board of 
directors Homer F. Macers, who 
has been the firm's production 
manager and art director for four 
vears. 

Mr. Magers was attached to the 
animation department of the 
Army Signal Corps Photographic 
Center in the East for four years 
during the war. He was in motion 
picture and slidefiilm work for six 
years in Minneapolis prior to the 
| war, 


WILLIAM PasmMan 
United World Appoints E. S. Riley 
@ Unrrep Worto Firms has ap 
Bill Pasman Joins Jam Handy pointed Eowarp S. Rivey as man 
@ Editorial chief Joun Faricy of — ager of the Educational Film Di 
the Jam Hanoy Orcanization has vision. 
announced the appointment of Mr, Riley has been with United 


Bit PasMaN to the Jam Handy 
writing staff. Mr. Pasman, who 
came from the General Motors 
Photographic Department, will be 
engaged in contact operations. 


World since 1947. Formerly, he 
served with the U.S. Department 
of Labor, the New York Public 
Schools System and the Hearst 
newspaper chain. 


ANSWERS: How Good Is Your Projection Technique? 


(The complete quiz feature appears elsewhere in this issue) 


lLa—; b +; +; d —; e +: +; —: h 

3. c (or e) 

4. 

5. One-half inch masking (or scotch) tape. 
6. a. One 25 foot extension cord. 


b. One trouble light such as a flash light. 

7. a. Circuit noises such as old fluorescent lighting fixture. 

b. Poor room acoustics caused by exposed steel members or arched 
ceilings. 
c. Seratches on film sound track. 

8. a—7; b—1; c—4; d—6; e—12; f—10; g—14; h—8; i-9; j—-2; k—15; 
n--13; n--5; o-—11; p-—3. Give yourself credit for any of these if 
vou come within two steps; for example, you may credit yourself 
for a point if you answered part “a” with a “5", “6°, “7", “8” 

Your grade is “A” (equivalent to 500 or more shows) if you got 36 

of the possible 40 points correct. Your grade is “B" (equivalent to 

more than 200 shows) if you got 30 or more points. Your grade is 

“C” (equivalent to 50 or more shows) if you got 20 or more points. 

If you got only 15 points correct, your grade is “D"; and less than 15, 

“F". Anything less than 20 points ("C") would indicate you should 

receive further instruction from an experienced operator 

ruin a film, a projector, or a show (or all three!). 


before you 


PROJECTION QUIZ 
REPRINT DETAILS 
@ To improve film 
projec tion every 
where, the Projection 
Technique feature 
concluded above will 
be made available in 
reprimt form or spe 


... is the answer 
to fluctuating and 


low line voltoge— 


cial permission to re 
print will be granted 
on written request to 
the Editors of BUSI 
NESS SCREEN, 812 
N. Dearborn Street, 
Chicago 10. Write for 
particulars. 
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HOUSTON Color Laboratories 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


THE HOUSTON COLOR LABORATORIES 
11807 West Olympic Boulevard 
LOS ANGELES 25, CALIFORNIA 


BRadshaw 24331 


with 


CINE CAMERA 
AND MAURER CAMERA 


+ 115 ONIVERSAL MOTOR—AC-OC 
VARIABLE SPEED 6-64 FRAMES 
+ SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 DC vweriable Speed 6-64 
Fromes. 

115 Volt AC 60 Cycle, Synchronous 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phose, Syn- 
hronows Motor. 


NATIONAL CINE EQUIPMENT, ie. 


20 West 22nd Street 


end Michell Cameras, Motors jor Boles end 
Filme Cameras, Time Lapee Equipment. 


Animation Motors for Cine Special, Meurer 


New York 10, N. Y. 
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& 
FILM STRIPS 
ANSCO COLOR | 
i SERVICES *% 35mm copies from 35mm \ 
‘| INCLUDE | * or 16 mm Motion Picture Flims, es 
| 
Cable: HOUSCORP 
\ 
LINE VOLTAGE BOOSTER 
illumination 
of sound 
Can reise 85 volts te 120 
volts with 1250 wart loed 4 
Media. Ine. 
iad 


More Now 
in Use than 
All Others 
| Combined ! 


Pioncered |’ years ago by Magnavox, 
today's models reflect long experi 
ence, plus latest advancements in au- 
tomat«x operation For details write 
ILLUSTRAVOKX, 2147 Bueter Road, 
fort Wayne 4, lod 


oivision OF THE Company 


The Hallen Jr. 


Synchronous 
Magnetic Recorder 


$89 500 


alle 


35303 W. OLIVE AVENUE 
BURBANK CALIFORNIA 


LETTER FROM WASHINGTON 
(CONTINUED FROM THIRTY ~THRER) 


Scaren, February |, 1950). It is also being 
determined by the Filmstrip Section of the 
Inmernmational Pres and Publications Divi 
son (1 N P) 

More importantly, perhaps, this Section, 
under the direction of Elizabeth Lundell, is 
helping to create “situations of strength 
over the longer term by placing the bulk of 
its 5,000 projectors on indefinite loan with 
“hooks and colleges throughout the world 
Thereby, school children, highschool, and 
college students see every day as an integral 
part of the learning process some one of the 
current 150 tithes explaining a facet of Amer 
wan life. More bluntly, they see how Amer 
ica and Americans got that way. Perhaps by 
the time they are adult, the problem of cur 
remy exchange may have been solved 

Punts tro 175 Powwds 

Iwo or three blackandwhite filmstrips 
(a color himetrip is quite an event’) are 
prepared each month, and from six to seven 
hundred prints of cach subject are sent out to 
Vienna, Bucharest, Gdansk, Belgrade, Madras, 
Saigon, Manila and approximately 175 oth 
er world wide distribution points, 

Representative tithes include Oil im Amer 
wa, Railroads of the United States, Story of 
Steel, Use and Care of Wood Tools, Working 
with Metal, Free Schools im the United States 
Infant Care, Atomic Energy, Antilnotics, Rat 
Control, The Wheat Harvest, and The News 
(,oes to Press 


ON Paintine Proves Porutar 


Perhaps less typical, but nevertheless of 
interest, is 4 Survey of American Painting, 
1830-1930. Since approximately 100,000 resi 
dents of Washington have only recently vis 
ited the exhibit of an Austrian collection at 
the National Gallery of Art, the Viennese are 
apparently reciprocally appreciative, to judge 
from the following comment by the Public 
Affairs Ofhcer for Austria: “This was by far 
the most useful filmstrip received. Some have 
expressed the conviction that everything pos 
sible should be done to bring to Vienna an 
exhibit of American paintings of the type 
shown in the filmstrip.” When the same film 
strip was shown in Bombay, alert questions 
were asked about Alexander Calder mobiles, 
Amerikan war and magazine-cover artists 
Foreigners have many misconceptions about 
us: it i Unnecessary to sav that one miscon 
ception is that we are barbarians —of the 
spirit 

Lhe timstrips consist of from 40 to 50 si 
lent trames and the accompanying talks are 
domestically translated into French, German, 
ltalian, Portuguese, Spanish, Chinese, Greek, 
lurkish, and Arabi Translations of the 
less familiar languages and dialects are made 
in the held 

In order to meet one of the problems en 
countered, two lectures are prepared: one is 
suitable for a sophisticated country like 


(CONTINUE ED ON THE FOLLOWING PAGE) 


Teat frome IME NEW VORA TIMES 


Price $1550.00 FOB 


your «ts — 


THE COLORTRAN WAY 
Amazing new 750, 2000, and 3000 watt units in 
lightweight cases, use ordinary 150 watt bulbs on 15 
te 3% amp fuses, capturing high intensity profes 
sional studio type lighting, Grip equ with 
gobo stands, «tims and flags, for good 
lighting control. Send for Wlustrated booklet. 


PRODUCTION EQUIPMENT 
CINEPHONE CAMERA with cosom 
rackower, wmilar to the Mitchell camera, revolving 
5 lems turret. Strom Astro Pan ftachar 
Xenon (2.5. Xenon (25 
viewhnder, automatic dimolving shutter, in 
excellent condition $1650.00 
FILMO 70F with turret finder and 5 positive ele 
ments, [wom Kodak (27. 1° Cooke (15, 5 
Wotlemak (4 lenses. acjustable back to take 200 
magazines, adapted for motor, ratchet type winding 
kev. came. like new $550.00 


ARRIFLEX HEADQUARTERS 
SALES . SERVICE . REPAIRS 
Arriflex camera, ideal for newserec! of tele- 
vision productions, choice of Primoplan, Astro or 
Tes lenses, two 200° mags, sunshade and filter 
holder. Priced from $725.00 to $1,250.00. 
CAMART MIKE BOOM, TRIPODS, 
SPECIAL EFFECTS UNITS, MICRO 16-550m 
SYNCHRONIZERS, ALL COMBINATIONS 


SEND FOR NEW 1950 CATALOGUE 


THE CAMERA - MART inc. 


70 WEST 45 
NEW YoRK 
CABLE ADDRESS 


WORLD WIDE SERVICE 


16 ae | 35 
m= / SERVICES \™ 


35 mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


16mm Optical Printing- 
masters for use in making 
color release prints 


Precision Fine Grain B&W 
Blowup Negatives 
from 16mm Originals 


FILMEFFECTS 


OF HOLLYWOOD 


1153 WN. Avenue 
38. Calif. 


HOllywood ‘9-5808 


BUSINESS SCREEN MAGAZINE 


MART MESSAGE 
THE HALLEN B-22 RECORDER 
Synchronous for 16 and Simm cameras Frequency 
response to 10800 cycles. Two channel mixer and é 
| 
4) i 
| 
COLOR - B&W - BLOWUPS - REDUCTIONS 
| 48 


@ When your client hes the records and films 
swoecesstully in the hands of his dealers, how 
do the dealers tate care of them? To insure 
maszimum success for your campaign those films 
and records must be in use « long time. 


We design carriers to meet your problems. 


We give you prompt, intelligent service. Our 
production end prices are right 


Write for Standard Price List 


PANDORA PRODUCTS 
929 Eton Rood 
BIRMINGHAM MICHIGAN 


O. 


EDL SOUND READER 


Used with Rewinds For Editing 
lémm and 35mm Sound Film 


® Completely self contained, PM Speaker, volume 
control, on switch, etc., all inside compact 
6%" H x 6” W «x 6” deep case. Weight 7 Ib 


® 3W audio power 
& Operates on 117V 60 cycles A.C 


® No Fly Wheel—instant start and stop, with no 
damage to film 


Price $165.00 net F. O. B. Chicago 


EDL COMPANY 
2007 S. Michigan Ave. Chicago 16, Ill. 
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LETTER FROM WASHINGTON 


(CONTINUED FROM THE PRECEDING PAGE) 


France whose citizens scream that we are pat 
ronizing them if they are provided with the 
elementary commentary demanded for the 
unsophisticated citizenry of the Eastern world 
Strikingly enough, filmstrips are still a nov 
elty in France, particularly in schools. In 
one recent month in the Paris arca alone, at 
tendance was 52,082 at 1.103 showings. 

The need for text on two levels of difhculty 
accounts also for the fact that few strips arc 
bought from commercial producers, Incorpo 
rated in English into the body of the film, 
the explanatory material in the commercially 
produced subjects presumes more knowledg: 
than most foreigners have of us. Titles are 
prepared from staff photographs and the stills 
obtained from industrial companics — automo 
bile, oil, railroad, for example, with 
whom the Section has excellent COOPET Alive 
relations. 


steel, 


Disetay Propecrors SHow ro Poste 

In countries where school and public dis 
tribution is prohibited, the exhibition prob 
iem is overcome by placing an automatic con 
tinuous projector in the window of the United 
States Information Service Library. In Bu 
charest an automatic proyector was placed 
in the main entrance hall of the library and 
insofar as possible the subject of the film 
strip, changed twice weekly, is linked to the 
theme of the exhibit in the adjoining room 

In Poland, missionaries appear at U.S.LS. 
headquarters every two or three months, s 
lect a number of subjects, and disappear until 
their next visit to pick up new material. 

In Lisbon, the idea of installing a continu 
ous projector in the reading room of the Li 
brary developed when an artist asked for any 
kind of picture of Niagara Falls to copy, The 
only picture available was contained in the 
himstrip, Eastern States 


The projector was 
installed and the artist made the copy. 
Seemingly one of the most remote spots 


where 
at Sasi, 


American filmstrips are being shown is 
Sulu, which lies at the southernmost 
tip of the Philippine Islands pointing toward 
Borneo. Here by means of kerosene-operated 
projectors, an American priest, interested im 
developing a health program among the sea 
gypsies (Bajao) of the southern Sulu region, 
shows pertinent titles 
Requests Cover a Lor or Grounp 

Another problem to be matched by Mrs 
Lundell and her staff is the variety of re 
quests for subject matter will ask 
that a filmstrip be made on “the United 
States in world politics” and “from unem 
ployment to full employment in a free socie 
ty.” Just the other day Mrs. Lundell re 
ceived a request from East Africa. Nature 
of the request was for a fiimstrip on crocodile 
bites, ultimately to depict the usefulness of 


Sweden 


artihcial limbs. She intends to get herself 
out of that one by informing East Africa 
that the Section has a series on Basic Health 


in preparation, 

The yearly cost of the Filmstrip Section to 
the taxpayer is from a third to a hall of one 
medium tank. 


TEMPERED 


REELS + CANS 


AND FIBER SHIPPING 
CASES 


Compco products are specially 


built to meet the exacting 


repuirements of professionel 
movie mokers . ond priced 
to keep your budgets low. 


THE LINE THAT OFFERS 
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RANGERTONE 
SCORES AGAIN! 


A Prominent Motion Picture 
Company Recently Wrote Us: 


“We were se pleased with our Bangertene re- 
pictures ty with Rong 

Threwgh ite ability te meet the highest professional! 
stenderds, Rengertone has been wedited with the 
recording of many productions in the bread- 
ost, motion picture ond recording feid 


° ding ond Rangertone feotures incivde 
Superior editing tecitities — choice of commen 
tope speeds — tong ploying time (up te on hours) 


op 
built-in 2 chenme! pre-omplifier — MAB approved. 
ond 


por 


on request 


Write for Complete Details 


RANGERTONE, INC. 


73 WINTHROP ST. NEWARK, N. J. 


RANGERTONE 


Portable Tape Recorder 


Film and | | | 
Model 12, pictured 
below, will hold ond 4 
protect wp to 24 

| i | 
| | | 

| 
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EASTERN STATES 


* CONNECTICUT 


Rockwell Film & Projection Serv- 
lee, 244 High Hartford 5 


Eastern File Libraries, | 18 Grand 
Sereet, Waterbury 5 


* DISTRICT OF COLUMBIA 


Jam Handy Organization, tnc., 
Transportation Bidg.. Washing 
ton 6 


The Film Center, 915 [2th 
N W., Washington 


The Walkotwt-Taylor Company, 
Inc., 501 Mills Bidg.. Washing 
ton, 6, D.C 


* MARYLAND 


Fotkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16 


Robert L. Davis, Box 572, 
Cumberland 


Seark Films, 537 N. Howard %& 
Baltimore | 


Howard E. Thompson, Box 204, 
Mt. Airy 


* MASSACHUSETTS 


Ideal Pictures, 40 Melrose St., Bos 
ton 16 


Gilbert & Kelly, Mid. 
diesex Lowell. 


Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn 


Bailey Film Service, 9 Chandler 
Street, Tel. 40214, Worcester & 


* NEW HAMPSHIRE - 


A. Rice Ca., Inc., 78 West Cen 
tral Street, Manchester 


* NEW JERSEY - 
Slidecraft Co., South Orange, N. | 


* NEW YORK - 


A. B. T. Productions, Inc., 160 W 
S4th Sereet, New York 19 


Asociation Films, Inc. Wes 
Street, New Vork 19 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


Buchan 
Buffalo 


Charles J. Giegerich, 12-20 Kis 
sena Bivd., Flushing 

Comprehensive Service Co., 245 
W. 55th St. New York 19 


Pictures, 79 Allen St. 


Crawford & Immig, Inc., 265 W 
I4th New York City 11 


Ideal Pictures Corp., 207 East 37th 
St, New York 16 


Institutional Cinema Service, Inc., 
1560 Broadway, New York 19 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Mogul Bros., Inc., 112-114 W. 48th 
St.. New York 19 


Nu-Art Films, Inc., 145 W 
St., New York 19 


Jack Patent, 15 East 37th Sereet, 
New York 16 


45th 


Shaw Visual Education Service, 
150 Linden St.. Syracuse 3 


5. O. 8. Cinema Supply Corp., 60° 
W. 52nd St. New York 19 


Specialized Sound Products Co., 
551 Fifth Ave. New York 17 


United Specialists, Inc., Pawling 


Visual Sciences, 599BS Suffern. 
Wilber Visual Service, 119 State 


St., Albany. Also 28 Genesee St, 
New Berlin, New York 


* PENNSYLVANIA 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22 


}. P. Lilley & Son, 277 
Harrisburg 


Boas St., 


——— Pictures, Inc., 4729 
St. Philadelphia 39 


Harry M. Reed, P. O. Box No 


447, Lancaster 


* RHODE ISLAND + 
Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3 
* WEST VIRGINIA - 
J. G. Haley, P. O. Box 705 
Charleston 23 


Pavis, Inc., 127 W. Washington 
St. Phone 2.5311, Box 6095, Sta 
tion A, Charleston 2 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


United Specialties, 816 W. Vir- 


ginia St. Charleston 2. 


Theatre Service & Supply Co. 
Phone 24043, Box 1389 Hunt. 
ington. 


SOUTHERN STATES 


* ALABAMA - 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 


Stevens Pictures, Inc., 506 Eight. 
eenth St. North, Birmingham. 


* FLORIDA 


Ideal Pictures Co., 1348 N. Miami 
Miami %6. 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


Orben Pictures, 1615 Hendricks 
Ave., Tel. 91906, Jacksonville. 


Southern Photo and News, 608 
LaFayette St., Tampa, 


GEORGIA 


Ideal Pictures Corp. of " 
52 Auburn Ave., N. E., Acianta. 


Stevens Pictures, Inc., 101 Walton 
N. W., Atlanta 3. 


* KENTUCKY 


Hadden l6mm Film & Projection 
Service, 423 W. Liberty, Louis. 
ville 2. 


Ideal Pictures, 425 W. Liberty 
St., Louisville 2. 


+ LOUISIANA + 


Ideal Pictures Co., $218 Tulane 
Ave., New Orleans 19. 


Stanley Projection Company, 
21144 Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St. Baton Rouge. 


Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 


+ MISSISSIP?I - 


Herschel Smith ny, 119 
Roach St., Jackson iho. 


Jasper Ewing & Sons, 227 5. State 
St., Jackson 2. 


TENNESSEE - 


Sam Orleans and Associates, Inc., 
211 W. Cumberland 
Knoxville 15. 


Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 


Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 


Southern Visual Films, 687 Shrine 
Bidg., Memphis. 


Tennessee Visual Education Serv- 
ice, 416 A. Broad St., Nashville. 
VIRGINIA 


Ca Film & Radio Co., Inc., 
9 W. Main St., Richmond 20. 


Ideal Pictures, 219 E. Main St., 
Richmond 19. 


National Film Service, 
Cary St. Richmond. 


202 E. 


ARKANSAS 


Democrat Prin and Litho- 
graphing Co., Little Rock. 


Grimm-Williams Co., 719 Main 
St., Little Rock. 


MIDWESTERN STATES 


+ ILLINOIS - 


American Film Registry, 28 E. 
Jackson, Chicago 4 — HAr 7- 
2691 


Association Films, Inc., 206 5. 
Michigan Ave., Chicago 5. 


Ideal Pictures Corp., 65 E. South 
Water St, Chicago | 

Jam Handy ization, Inc., 
230 N. Michigan Ave, Chicago | 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


BUSINESS 


SCREEN MAGAZINE 


5, 


Midwest Visual Co., 
6961 N. Clark St., Chi 26. 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5, Mo 


INDIANA 
Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 


Indiana Visual Aids Co., Inc., 726 
N. Hlinois St., Indianapolis 6. 


Burke's Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA | 
Pratt Sound Films, Inc., 720 Srd 
Ave., S.E., Cedar Rapids, lowa. 


Ryan Visual Aids Service, 409-1! 
Harrison St., Davenport. 


* KANSAS-MISSOURI - 


Kansas City Sound Service, | 402 
Locust St, Kansas City 6, Mo 


Erker Bros. Optical Co., 610 Olive 
St., St. Louis | 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5. 


* MICHIGAN 


Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 


Jam Handy tion, Inc., 
2821 E. Grand Bivd., Detroit 11. 


Film Service, 224 Abbott 
oad, East Lansing, Michigan. 


Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA 
Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 
Midwest Audio Visual Company, 


1504 Hennepin Ave., Minneap- 
olis 5. 


National Camera Exchange, 86 S. 
Sixth St.. New Farmers Me- 
chanics Bank Bidg., Minne- 
apolis 2. 


* OHIO 


Vv. Haile & Associates, 
215 Walnut St., Cincinnati. 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 


NUMBER 2 + VOLUME II * 


1950 


Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 
Visual Service, Inc., 


i Euclid Ave., East Cleve 


land 12, Ohio. 

Fryan Film Service, $228 Euclid 
Ave., Cleveland 15 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy tion, Tnc., 
$10 Talbot Building, Dayton 2. 

Films, Inc., 29 Central 

Ave., Dayton 1, 

James B. U Motion Picture 
Service, 639 Broadway, Lorain. 

M. H. Martin Company, 50 
Charles Ave., 8S. E., Massillon. 

Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville, 


* WISCONSIN - 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil. 
waukee 3. 

Wisconsin Sound Equi t Co., 
Inc., 628 W. North Ave., Mil. 
waukee 12. 


WESTERN STATES 


CALIFORNIA - 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 
Coast Visual Education Co., 605% 
Sunset Blvd., Hollywood 28. 
Holl Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5 

Jam Hand anization, Inc., 
7046 Hollywood Bivd., Los An- 
geles 28. 

Ralke Company, 829 5. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St., 
Oakland 9, 

Association Films, Inc., 551 Turk 
San Francisco 2. 


C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 


COLORADO - 


Ideal Pictures Corp., 714 18th St., 
Denver 2. 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


Home Movie Sales Agency, 28 E 
Ninth Denver 3 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9h, Boise. 


* OKLAHOMA 
Vaseco, 2301 Classen, Oklahoma, 
City 6. 
H. O. Davis, 522 N. lroadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 5S. Boston 
Ave., Tulsa 5. 
* OREGON 
Audio-Visual Supply Company, 
429 S. W. 12th Beacon 
37038, Portland 5. 


Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 


Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 


Moore's Motion Picture Service, 


306 S. W. Ninth Ave., Portland 
* TEXAS - 
Association Films, Inc., S012 


Maple Ave., Dallas 4 


Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 


H. Mitchell Ce., 712 N. 
Haskell, Dallas 1, 
Ideal Pictures, Inc., 4000 Ross 
Ave., Dallas 1. 
Capitol Photo Supplies, 2428 
Guadalupe St, Phone 8-5717, 
Austin, 


* UTAH + 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Ofhce 
Place, Salt Lake City 1. 


There's An Audio-Visual Specialist in Your Town! 


*% Contact the specializing dealers listed in these pages 
for dependable projection service, ag cangeine and accessory 

sales and maintenance and for your 
Many of the dealers listed carry stock libraries of wain- 
ing, informational and recreational films for your pro- 
They are also qualified to service projection equip. 
ment for maintenance and repair. 
in towns not listed here write: 


grams, 


| Visual Education Dealers, 812 No, Dearborn Street, Chi- 
| cago 10, Illinois, Dealer listing inquiries are invited. 


WASHINGTON 
Audio-Visual Supply Company, 


2450 Boyer Avenue, Franklin 
2068, Seattle 2 


Motion Picture Co., 5514 
University Way, Seattle 5. 


* HAWAII 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 


Kapiolani Bivd., Honolulu, 
T. 


CANADA 


Audio-Visual Supply Com 
loronto Genera 1 rusts 
ing, Winnipeg, Man. 

General Films Limited 
Head Office: 
Regina, Sask., 

Ave. 
Branches: 
Edmonton, Alta. 10022 102nd 

Street 
Montreal, Quebec, 263 Craig St. 

West. 

Moncton, N. B., 212 Lutz St. 
Toronto, Ont., 156 King Street 

West. 
Vancouver, B. C., 

Street. 
Winnipeg, Man., 810 Confed. 

eration Life Bldg. 
St. John’s, Nfld., 445 Water St, 


Radio-Cinema, 5011 Verdun Ave.. 
Montreal, Quebec. 


uil 


1534 Thirteenth 


737 Hamilton 


FOREIGN i 


Distribuidora Filmica Venensiana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, 


For address of dealers 
The National Directory of 


| 

Ca 
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Fer them. Pile 400 te 2000 


Protect your films 
Ship in FIBERBILT CASES 


Sold af leading dealers 


Sele owner ond president 
of VAPORATE CO. Inc. hes become president 


VACUUMATE Corp end tether with her 


alt perenne! and will contiove 


v @ THE Same FACES 


@ THE SAME PLACE 


Core 
the excots, por | @ THE SAME EFFICIENT 


geod ow 

v VesOrete Co @ THE Same SuPte 

+ varOrare 


int be 
film TREATMENT 


Yow pest patronage appreciated 
wmete Corp and Mrs Fleck will be pleased 


te serving yew 


VACUUMATE COOP 446 W ST. NEW TORK 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 of 35. Quality 

queranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


INC. 
7315 Carnegie Av., Cleveland 3, O. 


® One of the larger makers of 
metal dies, stampings and metal 
specialities in the sprawling wast 
ness of its Brooklyn plants, the 
Hat Company, Inc. at 
I Fourth Street, recently con 
verted part of 30,000 square feet 
of manutacturing space prepara 
try to entering the audiovisual 
and photographic equipment and 
accemories held on a large sale 
Principally a contract manutac 
turer of radios, television sets, auto 
am! other related electronic and 
metal items since 1904, Brum 
berger has been making photo 
graphic equipmem sold under 
mbher names since 1958, and is 


\nove: Sydney Brumberger, pres 
ident, on a typical plant inspec 
fion rip 


now marketing its own line of 
slide tiles binders, viewers, reels 
amd reel and photo paper chests 
Prewse al and welded photographic 
accessortes are featured this 
praduct line-up 

the current year, new 
items will be imtreaduced trom 
time to time, according to 
BRUMBERGER, presi 
dent, and STANLEY FL NatKe, 
sales muinager 

Ihe Brumberger line also 
imludes a darkroom safe 
light. a precision built contact 
printer, and a master phone 
setup for intercommunication 
between the darkroom and 
othces 

\ recent) inspection trip 
through these production ta 
cthitves revealed the fact that 
plant power presses regularly 
we up a halt a million pounds 
of steel per month, Venturing 
mte the rapidly expanding 


News Veews of Peesonatirivs anp PLANt 


Shown above 


(top left) are Stanley Nathe, sales manager, and Sydney Brumberger, 


president; (top vight) assembling dark room safe lights; (bottom left) 
modern machine tools assure precision products; (bottom nght) assem- 


bling slide wiewers for audio-visual use 


audio-visual held with a long line 
of products is the company’s plan 
as it figures to maintam and in 
crease this consumption in the 


future through increased sales. 


Anove: one of the giant Brum 
herger tools in the Brooklyn plant 


Clemenger Joins Emil Velazco, Inc. 
@ James C. Cremencer, formerly 
of Sound Masters and Caravel 
Films, is now vice-president in 
charge of product development 
and sales for Emi Vetazoo, Inc, 
The new Velazco sprocket film 
magnetic recorder, licensed by 
Western Electric, is about ready 
for full production and will be 
announced im Business SCREEN 
shortly. It will be in the $2300. 
$2500 range, approximately. The 
Velazco offices at 723 Seventh Ave 
nue, New York, are now demon 
strating the new recorder to in. 
terested sponsors and producers. 


Transfilm Promotes T. J. Dunford 
@ Ac INCORPORATED, 
]. Dunrorp has been promoted 
to general production manager, 
Transhim president WitttaM 
Miesecars has announced. Mr. 
Dunford was previously in charge 
of slidehim production. 


35% COLOR PRINTS FROM 16% ORIGINALS 


BY THE LARGEST INDEPENDENT OPTICAL PRINTING CONCERN 
Top American and Foreign Producers turn to Cinema Research where each 
job has the advantage of the finest equipment in the motion picture industry 
plus the personal attention of our staff of experts. 

Other Optical Services: Color or Black and White 


* DISSOLVES, WIPES 
TITLES, ANIMATION 
* TOOMS, MONTAGES 


16 te 35mm BLOWUPS 
35 te lémm REDUCTION 
35 te 35mm MASTERS 
16 te lémm MASTERS 
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FILM CENTER BUILOING 630 NINTH AVENUE NEW YORK 19.N ¥ - TELEPHONE COLUMBUS 


March 3, 1950 


Mr. F. H. Arlinghaus, President 
Modern Talking Picture Service, Inc. 
45 Rockefeller Plaza 

New York 20, N. Y. 


Dear Frank: 


Your good work in securing distribution for sponsored 
motion pictures during the past fifteen years has helped every 
producer in this business and has materially aided the growth 
of the non-theatrical motion picture field. 


Your recent report on the circulation obtained for the 
Pennsylvania Railroad's film is a good example. We produced 
"Clear Track Ahead". You distributed it. 


The Result: More than 12,000,000 circulation 


The Cost: 3/4¢ per person 


We can add another item - - to include the per-person- 
cost to date if the cost of production were estimated: 


Production Cost: $¢ per person 
Totel To Date: 


per person 


Estimated on the basis of "minutes of undivided attention", 
the per-minute-cost for both production and distribution comes to 
less than 1 mill per person. 


I understand that the Pennsylvania Railroad has just con- 
tracted with you for 5,000 additional bookings. Congratulations! 


As you know, this is just one of many successful distri- 
j bution performances which your organization has turned in for Audio- 
produced motion pictures since 1933 when our company was organized. 


It always has been and will be a pleasure to recommend 
your services to our clients, present and future. 


Best wishes and best regards. 


Pres 
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Fram Helps Oil Dealers 
get “Under the Hood” 


Building Sales from 


the Customer's Viewpoint 


In the Kodachrome motion picture, “Hoods Up”, 
Fram Corporation is dramatizing the manner in which sales 
are built——from the customer's viewpoint—to create 
satisfaction and build repeat sales. 

Motion pictures — professionally produced in the light 


of practical merchandising knowledge — show dealers 


the way to more business, greater profits and complete 


customer satisfaction. 


JAM HANDY 


PRESENTATIONS e TRAINING ASSISTANCE « SLIDE FILMS « TELEVISUALS e MOTION PICTURES 
NEW YORK 19 WASHINGTON D.C. 6 PITTSBURGH 22 DETROIT 11 DAYTON 2 CHICAGO 1 LOS ANGELES 28 
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